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About Free Pint 
 
Free Pint is an online community of 
information researchers. Members 
receive this free newsletter every two 
weeks packed with tips on finding 
quality and reliable business information 
on the Internet. 
 
Joining is free at 
<http://www.freepint.com/> and 
provides access to the substantial 
archive of articles, book reviews, jobs, 
industry news & events, with answers to 
your research questions and networking 
at the Free Pint Bar. Free Pint Regulars 
(paid-up members) also receive a 
weekly current awareness newsletter, 
discounts and publicity. 
 
Please circulate this newsletter which is 
best read when printed out. To receive 
the Adobe Acrobat version as an 
attachment or a brief notification it's 
online, visit 

"Helping 47,000 people use the Web for their work"
4th April 2002 No.109

180+ Publications 
Monitored in the Pub 

Crawl 
 

How many information and Internet-
related publications do you 

read each month? For the Free Pint 
Pub Crawl we monitor over 180, 

and they are all listed at 
<http://www.freepint.com/pubcrawl/p

ubs/> 
 

Try out the Free Pint Pub Crawl on a 
free four week trial: 

<http://www.freepint.com/pubcrawl> 
Editorial 

bee in our bonnet about 
metime. When writing 
in the last edition of Free 
't help wondering if it is 

 was frustrated with the 
n interaction and 
t conferences I've 
ently.  

thoughts at the Free Pint 
d if anyone had any 
deas. I received a 
response, with replies 
 all over the world 
.freepint.com/ 

.  

tworkers posted about the 
f scheduled informal 
ssions, perhaps over 
the best time to make 
ver coffee or whilst 
 a buffet lunch. Popular 
 the US apparently 

led interest tables where a 
courages networking 
cular topic, over a coffee 
There can be designated 
working, and a separate 
om where delegates can 
aker after the session.  

ce workshops give 
 chance to get up to 
 being an ice-breaker for 
dees and speakers before 
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ks well too, where small 
ns can focus on discussion 
ing of experiences. 
ferences give networking 
 across specialisms, whilst 
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eforehand the reasons for 

s attending. Attendees at 
tworking event were 
et on arrival with 

of people they might like 
ed on common reasons for 
loured badges or ribbons 
as of interest or the track 
 following. This 
nd the organisation name 
en as much prominence 
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rganisers also posting at 
ng us to give them 
 suggestions via the 
nnaires or on the Web. 
ould urge organisers to 
nt community support on 
wing visitors to arrange 
 post requests for 
and after the event to get 
k questions we wished 
we'd asked at the time. A delegate list 
is valuable too, both before and after 
the event, and not just posted on a 
noticeboard. If there are concerns 
about data privacy, then ask delegates 
for their permission to be included. 
Most will be willing.  
 
With all that said, it is probably up to 
the individual to be proactive in their 
networking, and some are better at it 
than others. Why not wander around 
with someone who has different 
contacts to you? It can be difficult for 
newcomers to an industry, and old 
hands can consider mentoring in this 
way.  
 
The poster of this suggestion likens it 
to tying in with 'connectors' as 
described in Malcolm Gladwell's 'The 
Tipping Point'. Since this book has so 
many relevant suggestions for this 
discussion, and has recently been 
published in paperback format, we've 
included a review of it in today's Free 
Pint.  
 
Thank you to all those who responded 
in such detail to my frustrations. 
Whether you're a seasoned pro, a 
conference organiser, or a nervous 
networker, I would strongly 
recommend you take a look at the 
great bunch of replies at 
<http://www.freepint.com/ 
go/b16645>.  
 
As well as the book review, there are 
lots of other great tips, articles and 
reviews in today's Free Pint. I really 
hope you get a lot out of it and share 
this issue with your friends and 
colleagues. 
 
Best regards 
William Hann <william@freepint.com> 
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My Favourite Tipples 
from Jane Waddell 

 
• <http://www.evca.com/> - The 

European Venture Capital 
Association has published the first 
report on Corporate venturing 
activity across the continent - 
essential background reading. 

 
• <http://www.inlandrevenue.gov.u

k/> - Provides details on how to 
take advantage of tax breaks for 
corporate ventures, as well as 
general UK tax information. 

 
• <http://www.businesslink.org/> - 

Information on setting up and 
running a small business in the 
UK, corporate venturing and 
government initiatives to 
encourage venturing. 

 
• <http://www.dda.gov.uk/> - The 

DDA is the corporate venturing 
arm of the British government's 
Ministry of Defence. Features 
technology transfer links and case 
studies. 

 
• <http://www.qinetiq.com/> - 

QinetiQ is a new science and 
technology company formed by 
the MOD. The site offers a free 
newsletter of news, information 
and expert views. 

 
Jane Waddell is an Executive 
Director of TLTVenturing 
<http://www.tltventuring.com/>, a 
technology partnership agency who 
link innovative technology 
businesses to companies seeking 
leading-edge technologies. 
 
Email your top five favourite Web 
sites to <simon@freepint.com> or 
see the guidelines at 
<http://www.freepint.com/ 
author.htm>. 
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Free Alert Service Gives Info
 

Sign up for MarketResearch.com's Alert Me se
notifications when new research meeting your need

comprehensive database of market intelligence. 
industry segments and over 350 different publisher

the last to hear about important ind
 To sign up, call 1-212-807-26

http://www.marketresearch.com/redirect.asp?pr

500+ Current Job 
Seekers Waiting To See 

Your Vacancy 
 
Over 500 people have stored their 

job-seeking profile in the 
Free Pint Jobs database. 

Library + information Show 
supplying all your library needs 

*** ExCeL London E16 1XL - 25-26-27 June 2002 *** 
Whatever type of library you work in, LIS is the place to be if you are looking 

to equip yourself and your library for the future. From the newest products and
services to innovative thinking for dealing with day-to-day issues, a visit to LiS 
is a valuable CPD opportunity. If you would like to PRE-REGISTER for free call 

01844 271478, or alternatively visit our website http://www.lishow.co.uk. 
Free Pint Gold 
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competitive intelligence research on 
the Web. For more CI resources see 
Simon's recent Tipple at 
<http://www.freepint.com/go/b1661
4>.  
 
• Free Pint No.35, 1st April 1999. 

"UK Immigration Sources on the 
Web" and "The Internet for 
Competitive Intelligence" 
<http://www.freepint.com/issues/
010499.htm> 

 
Four years ago, Free Pinters needed 
reminding about the importance of 
managing domain names, and took 
advice on effective online job 
hunting from the ever popular 
seasoned pro, Sue Hill.  
 
• Free Pint No.11, 2nd April 1998. 

"The International Marketing 
Power of Domain Names" and "Job
Hunting on the Net" 
<http://www.freepint.com/issues/
4th April 2002 - 2 

 
43% specifically mention library 

positions and 45% mention 
information work (including 
knowledge management). 

 
List your information-related 

vacancy today and have it matched 
against all those profiles: 

<http://www.freepint.com/jobs/> 
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So, how much is it going to cost me? 
 
Use the new Price Calculator to get an idea of how much 
Free Pint's List Hosting service would cost you to use: 
<http://www.freepint.com/help/hosting/calculate.htm> 
 

"They are a friendly, customer-focused company who 
offer an excellent ezine service." Better Business 

Factiva Learning Programs Launched 
 

Factiva Learning Programs is a comprehensive suite of 
global learning tools for the enterprise. The suite of 

programs includes industry-leading e-training, online 
tutorials and product demos, regular Web-based 

seminars, targeted reference materials and acclaimed 
classroom training for corporate knowledge workers and 

information professionals. Visit 
http://www.factiva.com/learning 
Free Pint Bar 
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popular music resources (16632), Virgil's Eclogues online 
(16867), dietary treatments for allergies (16641), a 
Chinese proverb (16735), UK immigration (16763) and 
the usual handful of Latin phrases (16662, 16720, 
16864). And that just about sums it up for the last 
couple of weeks. 
 
[Note: To read a Bar posting enter the message number 
in place of XXXXX in the address 
<http://www.freepint.com/go/bXXXXX>] 
 
Free Pint Student Bar  
<http://www.freepint.com/student>  
 
[Note: To read a posting enter the message number in 
place of XXXX in the address 
<http://www.freepint.com/go/sXXXX>] 
 
In the Student Bar there's been talk of the Information 
Society in developing countries (2384), divorce law 
(2390), designing an electric vehicle charging station 
(2402), the information needs of deaf students at 
university (2403), share price event study methodology 
(2413), subject headings for retrieval of images (2414) 
and research methodologies (2415).  
 
There have also been postings about summer internships 
in radio and TV (2383), internships in HR (2410) and 
opportunities for librarianship graduates in English 
speaking countries other than the UK (2419). 
 
[Note: To read a Student Bar posting enter the message 
number in place of XXXX in the address 
<http://www.freepint.com/go/sXXXX>] 
 
Simon Collery, Content Developer 
<simon@freepint.com> 
 
If you have a tricky research question or can help other 
Free Pinters then do post a message at the Bar 
<http://www.freepint.com/bar> or the Student Bar 
<http://www.freepint.com/student>. 
4th April 2002 - 3 
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Modify your Free Pint account 
 

Whether you want to change your password 
or email address, receive the fully formatted 
version of the newsletter, see past invoices 

or Bar viewing preferences ... 
Visit <http://www.freepint.com/member> 

Free Pint Jobs 
<http://www.freepint.com/jobs> 

 
As well as the details below, you might also like to check 
out the new weekly Bar posting which lists the latest 
additions to Free Pint Jobs. The most recent is at 
<http://www.freepint.com/go/b16799>.  
 
Here are some of the latest featured jobs: 
 
Business Information Researcher 

<http://www.freepint.com/go/j1627> 
Six month contract. Law Practice. 25,500 pounds pro 
rata. 9.30 - 5.30. 
Recruiter: Glen Recruitment 

 
Senior Stats Manager 

<http://www.freepint.com/go/j1688> 
Online statistics and marketing background? Excellent 
opportunity within a leading broadcast environment 
for a senior manager to help shape business strategy. 
Recruiter: Recruit Media 

 
Project Manager - Pubs & Subs 

<http://www.freepint.com/go/j1696> 
Implement electronic pubs & subs system for this 
investment bank. Project mgt, vendor selection exp 
needed + Journals mgt useful 
Recruiter: Sue Hill Recruitment and Services Limited 

 
[The above jobs are paid listings] 

 
Free Pint Jobs is THE place for information-related 
vacancies. Whether you're job searching or have a 
position to fill, you should be using Free Pint Jobs.  
 
Candidates: It is free to search the database and you can 
set up a profile to be notified weekly by email of relevant 
new vacancies.  
 
Advertisers: List your vacancies and receive significant 
publicity. Match your job against the 400+ stored job 
seeker profiles. Listings start at just 145 pounds (about 
US$200 or 230 Euros).  
 
Find out more today at <http://www.freepint.com/jobs> 

Contac
 

Address: 
 
 Free Pint Limited
 4-6 Station Appr
 Ashford, Middles
 TW15 2QN, Unit
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 Fax: +44 (0)178
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Director reports now as
popular as company 

ones 
 

It's official. UK company 
Director reports from 

Free Pint are now as popular as 
reports on companies. 

 
Not surprising since for 8 pounds 

you get so much information: 
<http://www.freepint.com/ 

icc/sample> 
Free Pint Bookshelf 
tp://www.freepint.com/bookshelf> 

 
he Tipping Point: How Little 
gs Can Make a Big Difference” 
ritten by Malcolm Gladwell 

eviewed by Marylaine Block 

ell has written here the best 
nation I've seen of the meme 
y: that ideas operate like germs 
pread like epidemics. Why, he 
 did Hush Puppies, a nearly 
und shoe brand, suddenly 

me cool? Why did Paul Revere 
ed in not only spreading the news 

the British were coming, but 
ing men to armed resistance, 
 another man who also carried 
ews might as well have stayed 
 for all the good he did? Gladwell 
there are three conditions that 
er in the spread of ideas: the law 
e few, the stickiness factor, and 
ower of context.  

ew who matter, he says, are 
ectors, mavens, and salesmen. 
onnectors are people like Paul 
re, whose acquaintance is so wide 
aried that they can spread an 

across many disparate groups 
have no contact with each other. I 
 that's kind of what I do, really, 
use people come to me from all 
ent directions, some because of 
Bytes, some because of Best Info, 
 because of ExLibris; others come 
use of columns I've written on 
 varying topics like rock music or 
evorkian or the value of 
rnment.  

her group is the mavens, the 
le who are well-known both for 
rt knowledge and enthusiasm -- 
 of Stephen Jay Gould, for 
nce, who bubbles over with ideas 
nowledge and connections 

een them, but also with eagerness 
ll people about what he's learned. 
 there are the salesmen, the born 
aders; think, for instance, about 
ids you knew in high school who 
 wear something odd and 
ent and instantly make it cool and 
y.  

s not enough in itself, though, 
ding to Gladwell; there has to be 

iness as well, something that 
 people a reason to register the 
reepint.com/issues/040402.htm 

Are you keeping
 

o you need access to unrivalled conten
ifferent languages delivered daily, in En
uirements? Esmerk can keep you inform

major and developing markets.  Cont
http://www.esme
idea in their minds. One example he 
gives is a cheesy bit of advertising 
that told people to look for a gold 
seal in a record club ad that they 
could cut out and trade in for free 
CDs. Looking for the gold seal gave 
people a reason to pay attention to 
the ads. He draws other examples 
from the development and testing of 
Sesame Street and another 
children's show, Blue's Clues.  
 
But context matters just as much. 
Gladwell draws on a lot of classic 
experiments in social psychology and 
even biology to explain why some 
situations nourish the spread of 
ideas and some do not. How did 
Divine Secrets of the Ya-Ya 
Sisterhood become a best-seller? By 
being discovered by small groups of 
women, who all told their other 
friends, who spread it in their own 
small groups. Ideas spread best, it 
seems, within small groups of less 
than 150 people, the largest size 
group within which people can 
actually know each other and 
understand the complex 
relationships among the group 
members. Other contextual factors 
that influence the spread of ideas 
include prevailing beliefs, genetics, 
and diffusion of responsibility (if 
enough people are present in a 
crisis, many people won't act 
because they believe somebody else 
will).  
 
He keeps his thesis lively and 
convincing by drawing his 
illustrations from all over the place -
- studies of smoker behavior, the 
epidemic of youth suicide in 
Micronesia, the deliberate keep-it-
small management strategy of Gore-
Tex, the stabbing of Kitty Genovese 
while 38 people watched, the way 
Bernhard Goetz became a folk hero 
... Gladwell is a born storyteller, and 
his book reads like a mystery you 
can't put down. But it can also be 
read as a manual of useful strategies 
for spreading our own memes -- 
better tax support for libraries, for 
instance -- more effectively. 
 
 
Marylaine Block, who is known for 
building one of the first librarian web 
directories, Best Information on the 
Net (BIOTN), is now a full-time 
 ahead? 

t from over 90 countries in 23 
glish, tailored to your specific 
ed on key developments in your 

act us to find out more ..... 
rk.com 
writer, Internet trainer, and 
publisher of two ezines for librarians, 
ExLibris 
<http://marylaine.com/exlibris/> 
and Neat New Stuff I Found This 
Week <http://marylaine.com/ 
neatnew.html>. She's written 
numerous articles for library 
publications, has edited a book 
called The Quintessential Searcher: 
the Wit and Wisdom of Barbara 
Quint [Information Today, 2001] 
<http://www.freepint.com/bookshelf
/quint.htm>, and is working on 
another book about how librarians 
can manage the unintended 
consequences of our technologies. 
 
 
Related Free Pint links:  
 
• Find out more about this book 

online at the Free Pint Bookshelf 
<http://www.freepint.com/booksh
elf/tipping.htm> 

 
• Read customer comments and buy

this book at Amazon.co.uk 
<http://www.amazon.co.uk/exec/
obidos/ASIN/0349113467/freepint
0c> or Amazon.com 
<http://www.amazon.com/exec/o
bidos/ASIN/0316346624/freepint0
0> 

 
• "The Tipping Point: How Little 

Things Can Make a Big Difference" 
ISBN 0316346624 (US) 
0349113467 (UK) published by 
Back Bay Books (US) Abacus (UK) 
written by Malcolm Gladwell 

 
• Search for and purchase any book 

from Amazon via the Free Pint 
Bookshelf at 
<http://www.freepint.com/ 
bookshelf> 

 
• Read about other Internet 

marketing books on the Free Pint 
Bookshelf 
<http://www.freepint.com/ 
bookshelf/strategy.htm> 

 
To propose an information-related 
book for review, send details to 
<bookshelf@freepint.com>. 
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Spam seems much m
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direct to your comput
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sent by post.  The lan
worrying for parents 
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did they get my emai
about it?  
 
 
Why Spam?  
 
Spam is a highly cost
Sending the same inf
costly - and in some 
would be expensive in
reply-paid envelopes,
of the mailing.  Also t
would be highly visib
office rental records, 
the country concerne
 
On the other hand, se
cheap - a telephone c
thousands of emails t
at the stroke of a key
call.  The contents ca
email addresses set u
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disguised addresses. 
 
No matter how unlike
sent, there are bound
and even if these are
spammer is happy.  T
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future mailings.  
 
There are all sorts of 
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transmitting the infec
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'unsubscribe' option -
valid; various frauds 
porn sites try to temp
send 'trojans' to get c
unwary to visit websi
on your machine.  
 
All of the above shou
unwanted, unexpecte
best response is NOT
other than delete it - 
from.  
 
 

Looking for a new job in information? 
 

Free Pint Jobs has lots of vacancies and you can set up an 
email profile to be alerted weekly to new jobs matching 

your experience. 
 

Try a search now and set up your profile at: 
<http://www.freepint.com/jobs> 
Tips Article 
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 War Against SPAM" 
By Stuart Cliffe 

th an email address seems to suffer 
ils for commercial, personal or 
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es for this sort of email.  Probably 
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ore intrusive than junk mail delivered 
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 effective way to generate income.  
ormation by post would be extremely 
cases illegal. Dealing with replies 
 terms of an enquiry telephone line, 
 and generally coping with the results 
he person operating the scheme 
le, traceable through telephone and 
and subject to possible legal attack in 
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nding information by email is very 
onnection allows tens or hundreds of 
o be sent anonymously more or less 
, and for the cost of a local phone 
n be anything - spammers send from 
p especially for that mailing, with 
ail addresses or to websites with 

 

ly the offer, for every 100,000 emails 
 to be a certain number of replies - 
 requests to 'unsubscribe', the 
hese are confirmed live email 
 sold on to others, and used for 

reasons for spam - some viruses 
tle spam shower in the course of 
tion to others; emails may be 
 to panic people into using the 
 and confirm that their address is 
try to part you from your money; 
t new members to subscribe; hackers 
ontrol of computers, or persuade the 
tes that can install unfriendly software 

ld suggest that if you receive an 
d or just plain suspicious email, the 
 to reply to it, open it or do anything 
or report it to the system it came 
sues/040402.htm 
How did they get my email address?  
 
If you ever gave your email address to apply for a username 
and password for a website; signed a guest book; sent a 
newsgroup message; emailed a query; or (the worst case) 
sent an 'unsubscribe' request, your email address became 
public property.  Even if you have not done any of these 
things, your address may be churned out by a random 
address generator.  
 
Don't be confused if you receive an email apparently 
addressed to someone else,  or to 'undisclosed recipients'.  
Emails can be 'blind copied' (BCC'd) to a long list of 
addresses, but each person will see only the original 'to' 
address, not the - possibly thousands - of BCC addresses 
used by the spammer.  
 
 
What can I do about it?  
 
To protect children from seeing unwanted mails, and to deal 
automatically with as much spam as possible, it is necessary 
to become a little technical - or to know someone who can do 
the necessary setting up.  
 
Complaining about each item you receive would help to 
stamp out spam more quickly, but that does require that you 
read and carry out some work on each email.  You may 
decide it's better to delete as much as possible and only 
protest at anything which catches your eye as being 
especially annoying.  
 
Virtually all email software includes message 'rules' which 
allow the user to move emails around and delete them based 
on the sender, the recipient or the content.  
 
For children, you may want to set up an arrangement that 
will only allow emails i) addressed to the correct email 
address AND ii) sent by one of a small number of specified 
email addresses to be put into a personal mail box.  You can 
limit receipt of emails to those sent by friends and family.  
 
For older email users, a small number of rules should take 
care of most junk email.  Try to find email software like 
Outlook Express that can delete emails from the server, 
without even downloading the message to your computer.  
 
Because much spam is not addressed personally, you can 
delete any message that does not show a correct email 
address.  
 
Because porn spam includes words or phrases you would not 
expect to see in normal correspondence it is possible to 
delete any message that contains those terms - a rule that 
may be unpleasant to set up, but will avoid any further 
exposure.  
 
If these rules for some reason exclude emails you do want to 
receive, you can set up an 'exception' for specific sending 
email addresses.  
 
If spam still sneaks through, you may be able to set up 
4th April 2002 - 6 

http://www.freepint.com/issues/041001.htm#tips
http://www.freepint.com/jobs


Free Pint
® "Helping you use the Web for your work" 

4th April 2002 No.109 
 

Free Pint Forthcoming Articles 
[Provisional] 

 
* Animal & Pet Resources * Legal Sources * 
* Technology Transfer * Virtual Reference * 
 
 additional rules, or vary an existing rule to exclude stray 
messages.  
 
Much more information is available from your email 
software help screens, and generally on the Internet.  Look 
on one of the main search engines under 'spam'.  
 
 
Reporting Spam  
 
Most responsible Internet service providers take a very dim 
view of spam, attempted fraud, or any other abuse of their 
standard terms and conditions. If you are particularly 
offended by a specific email, you need to learn to read the 
header information to identify where it came from.  This 
may have nothing to do with the email address shown in 
the 'from' information - spammers can easily forge such 
information.  For this reason don't overreact when you 
report the problem to the 'abuse@' address of the ISP.  If 
you do make any such reports, send the header of the 
email as well as the message text.  
 
Don't under any circumstances seek revenge - your 
technical expertise is almost certainly not up to it.  
'Mailbomb' software exists that can fill up your mailbox 
with thousands of duplicate messages to cut you off from 
any email contact.  Your ISP may shut down your own 
account if you have major problems.  
 
 
And finally  
 
Unless you are an Internet anorak, you may not appreciate 
that the Spam wars have generated an increasingly 
sophisticated range of weapons. Software will now search 
through the Internet for contact email addresses left on 
websites, guest books and in newsgroups. Defensive 
software can generate spoof email addresses to confuse 
such searches.  
 
Spam specialist email software can mail out in bulk from a 
disguised address, keep track of responses, eliminate 
duplications and highlight 'confirmed' addresses from 
unsubscribe requests.  Similar routines can also provide all 
possible email addresses at a specific domain just by 
working through popular combinations of nouns and 
names.  
 
Emails can contain 'spyware' - even just reading the email 
loads an illustration into the message and can confirm your 
www.freepint.com/issues/040402.htm 

Host your web site with the Specialists! 
http://www.globalgold.co.uk 

 
For quality Unix and NT hosting get in touch with Global 
Gold TODAY! You'll get a voice on the other end of the 
line, great Customer Service and fair prices! Call 01992 
303090 NOW to buy or transfer to one of Europe's Top 3 

Hosting providers, or even simpler, click the link to 
transfer TODAY!  

<http://support.globalgold.co.uk/topic/?id=5> 
email address back to the sender.  
 
While viruses are only peripherally connected with spam; 
never, never, EVER open an attachment to an email - even 
from a friend - unless you know exactly what it is and were 
already expecting it.  
 
Beware even of following a link from an email to a web page 
- the link may start a disguised attachment and infect your 
machine, or a web page may use built in scripting to place a 
file on your computer which gives someone else control of 
your system.  
 
If you access the Internet, you must have up to date 
antivirus software, and it is advisable to have a 'firewall' 
which controls all access to and from your computer. 
 
 
Stuart Cliffe is originally an insurance underwriting, 
marketing and systems specialist based in Wales. Chief 
Executive of the National Association of Bank + Insurance 
Customers he is also an expert on consumer and small 
business financial service issues.  
 
Contact him via the NABIC website 
<http://www.LemonAid.net> 
 
 
Related Free Pint links:  
 
• "Internet Searching" articles and tipples in the Free Pint 

Portal <http://www.freepint.com/go/p185> 
 
• Read this article online, with activated hyperlinks 

<http://www.freepint.com/issues/040402.htm#tips> 
 
• Post a message to the author, Stuart Cliffe, or suggest 

further resources, at the Free Pint Bar 
<http://www.freepint.com/bar> 

 
• Access the entire archive of Free Pint articles and issues 

<http://www.freepint.com/portal/content/> 
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* Trade Unions on the Net * Biomedical Sources * 
* Web Usability Resources * Mobile Phone Industry * 
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If you have a suggestion for an article topic or would like 
to write for Free Pint then please contact me or sign up 

for the monthly Author Update on the Web site at 
<http://www.freepint.com/author.htm>. 

 
Rex Cooke, Editor <rex@freepint.com> 
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orah Kahn and Jenny Drey 

, chemists relied on their libraries or 
ments to provide them with their 
ose who weren't so lucky had to find 
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following sites were included in the survey:  
 
<http://www.ch.cam.ac.uk> A site for chemists 
maintained by University of Cambridge Chemistry 
Department. 2000 links to sites including chemical 
information, chemistry calculation tools, and information 
about research from the department.  
 
<http://www.chemind.org> The online version of the 
magazine Chemistry and Industry. News, reviews, 
features, research highlights from the magazine, 
equipment news, jobs and events.  
 
<http://www.chemindustry.com> A directory and search 
engine for chemical and related industry professionals. 
Database of 42,000 websites.  
 
<http://www.chemistry.org> A service of the American 
Chemical Society for its members and the chemistry 
community. Information about the ACS, its publications, 
products, sections. A careers and continuing education 
service. Educational resources.  
 
<http://www.chemsoc.org> A service of the Royal Society 
of Chemistry acting as the international chemical societies' 
electronic network. Links, chemical news, events listing, 
careers information, educational resources.  
 
<http://www.chemweb.com> An information resource for 
those in research chemistry, the chemicals industries and 
related disciplines. Information from over 250 full- text 
journals and 30 databases, careers information, conference 
listings, news and specialist forums based around specific 
chemical fields.  
 
<http://www.google.com> A general search engine. An 
index of more than 3 billion URLs.  
 
<http://www.scirus.com> A search engine concentrating 
on scientific content only by searching both web and 
journal sources. Searches the Web, ScienceDirect, Medline, 
Beilstein Abstracts, Neuroscion, BioMedCentral and the 
USPTO.  
 
<http://www.theScientificWorld.com> A suite of products 
and services designed to enhance and accelerate scientific 
research. Database of abstracts with links to scientific 
literature, research news and alerts, funding opportunities, 
and grants awarded; submission of funding proposal 
applications; equipment, supplies or biological materials 
procurement; publication of research findings.  
 
<http://webbook.nist.gov/chemistry/> Provides access to 
chemical and physical property data for chemical species. 
Chemical, physical, thermochemical, thermophysical, and 
ion energetics data.  
 
<http://dir.yahoo.com/Science/Chemistry/> Subset of a 
general search engine. Contains links to over 1400 
chemistry related sites.  
 
The results of this survey explained a lot about how 
chemists go about finding their answers. Of the total 
sample involved in the survey, 15% were analytical 
chemists. Analytical chemists spend their time analysing or 
measuring materials using various methods such as 
spectroscopy and chromatography, or developing new 
methods to do so. To help them do their job they need 
journals, which give details of analytical methods, 
databases which give information on chemical properties, 
information on equipment and products with links to 
manufacturers websites, and discussion groups which allow 
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Many thanks for reading today's Free Pint and we hope you 
got a lot out of it. Don't forget to check out the Bar 
discussion about networking at conferences 
<http://www.freepint.com/go/b16645> and forward this 
newsletter to others who might find it useful. 

 
See you in two weeks! 

 
William Hann, Founder and Managing Editor 

<william@freepint.com> 
 

© Free Pint Limited 1997-2002 
<http://www.freepint.com/> 
them to interact with their peers. Over half of these chose 
ChemWeb first for journal papers, followed closely by 
Google.  
 
Organic chemists (17% of the survey), behaved in a 
similar way. These chemists were searching first and 
foremost for literature, then for compound and reaction 
information. Again, of these, half stated that they found 
ChemWeb the most useful Internet site for them in their 
work, followed by Google, and a somewhat smaller sector 
used chemistry.org, the website of the American Chemical 
Society (ACS) - the world's largest scientific society.  
 
Management and Development users, on the other hand, 
need to keep up with what is going on in their area, but do 
not as often need the detailed information that analytical 
chemists or researchers need. News and journal articles 
are by far the most looked for information in their case, 
although they do also need chemical information, methods 
and product information. They placed Google top of their 
favourite Internet sites, on the basis of it being "a great 
search engine". ChemWeb followed close behind on the 
strength of its variety, but the other sites were barely used 
at all. Those in Manufacturing gave a remarkably similar 
response, with Yahoo! mentioned as a third favourite.  
 
Looking at the broader picture, of the 1338 chemists 
surveyed, over 57% used ChemWeb several times a week, 
with 56% using Google several times a week. Of the other 
chemical sites mentioned in the survey, the next most 
accessed site was chemistry.org, with 15% using it more 
than once a week, followed by ChemSoc with 12% using it 
more than once a week.  
 
So why do chemists use the sites they do? Let's take the 
overall most popular site first of all - Google. With its 
ability to search 3 billion documents very swiftly, Google is 
an excellent starting point for finding other sites which 
may contain the information needed.  In every area of 
searching, Google would probably come very high up the 
list of favourite sites.  
 
What then sets ChemWeb apart, with the result that it is 
searched so much more frequently than the other 
chemistry related sites?  It seems to be the fact that 
chemists are able to use it in the same way that they use 
Google. It is a good springboard from which to locate 
information.  This is borne out by what one ChemWeb 
user, W. Jeffrey Hurst, Clinical Professor of Comparative 
Medicine at the MS Hershey Medical Center, says: "I 
usually use ChemWeb as my starting place due to the 
diversity of resources. I find it easy to navigate and am 
able to find a great deal of information not available 
without going to multiple sites. As an active researcher and 
writer, I like the ability to have access to abstracts of 
journals, and conference reports, and the alerts let me 
know when the current issue of a journal is available. That 
allows me to be more efficient, and allows me rapid access 
to emerging research."  
 
ChemWeb seems to be unique amongst chemistry websites 
in its ability to satisfy the criteria which are so important 
for chemists seeking quick answers in the course of their 
work. It is not just a site with links, it contains lots of 
relevant hits and can give chemists answers to their 
questions instantly, like Google. Not only that, but 
searching across the site is free, and quite a large 
percentage of the information held on the site is free as 
well.  
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There was a very clear-cut tendency amongst the 
participants of this survey to use sites which allow easy 
access to a lot of relevant, searchable data. Chemists are 
like anyone else - they basically want to find their answers 
quickly and easily. Looking at the descriptions of the sites 
covered, it does not seem surprising that chemists go to 
ChemWeb. Other sites all have different aims. Some, such 
as chemsoc.org and chemistry.org exist to provide 
information for members of societies. Others are aiming at 
a much broader target market so do not provide the 
relevance that ChemWeb does.  
 
What does seem fairly clear is that information providers 
have to understand their users' needs, and make life as 
easy for them as possible. Chemists need information for 
their job, but looking for it is not their job. Information 
professionals can make their own lives easier in two ways, 
one of which is recommending the best websites to their 
end users. They can help themselves too by using them 
themselves as a springboard for their own searches. 
 
 
Deborah Kahn heads DK Associates, an independent 
consultancy which specializes in helping information 
providers to understand the needs of their users, and to 
design and produce products which meet those needs. 
Deborah has spent 20 years working in the information 
and publishing industries, including 10 years for the 
Thomson Corporation. She can be contacted at DK 
Associates: <dk.n4@virgin.net>.  
 
Jenny Drey is a freelance writer/marketing consultant who 
has worked in the publishing/information industry for 15 
years, in general publishing and scientific, technical and 
medical. Her particular interest lies in electronic publishing 
and primarily the Internet. She can be contacted at 
<jenny.drey@dial.pipex.com>. 
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