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About Free Pint 
 
Free Pint is an online community of 
information researchers. Members 
receive this free newsletter every 
two weeks packed with tips on 
finding quality and reliable business
information on the Internet. 
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newsletter. We look at business 
information in Germany, paying to get 
your site listed in the search engines, 
and loads of other site tips, news and 
happenings at the Bar.  
 
If you enjoy today's edition then do 
pass it on. We're nearly at the 50,000 
subscriber milestone. Make sure you 
visit the Web site too as there's plenty 
of great stuff there 
<http://www.freepint.com>. 
 
Regards 
William 
 
Founder and Managing Editor 
Email: <william@freepint.com> 
Tel: +44 (0)1784 420044 
 
Free Pint is a registered trademark of 
Free Pint Limited (c) 1997-2002 
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Joining is free at 
<http://www.freepint.com/> and 
provides access to the substantial 
archive of articles, book reviews, 
jobs, industry news & events, with 
answers to your research questions 
and networking at 
the Free Pint Bars. Free Pint 
Regulars (paid-up members) also 
receive a weekly current awareness 
newsletter, discounts and publicity. 
 
Please circulate this newsletter 
which is best read when printed 
out. 
 
To receive the Adobe Acrobat 
version as an attachment or a brief 
notification it's online, visit 
<http://www.freepint.com/subs>. 
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Free Pint Fact 
 
It is widely known that there are a 
number of 'Quick Jump' boxes 
around the Free Pint site enabling 
you to jump straight to a 
particular entry in a part of the 
site. But there is also the 'Go' 
facility which is a short URL 
"http://www.freepint.com/go/" 
followed by a letter and number, 
which does the same thing.  
 
The letter can be one of the 
following:  
 
e = Event 
b = Bar posting 
s = Student Bar posting 
j = Job listing 
r = Regular entry 
p = Portal category 
 
So, for instance, to view posting 
15880 at the Free Pint Bar you 
would use 
<http://www.freepint.com/go/b15
880> or to see entry 1597 in Free 
Pint Jobs you would use 
<http://www.freepint.com/go/j15
97>. 

050298.htm> 

 
 
    
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

My Favourite Tipples 
from Robert Berkman 

 
Some of my favorite free business 
research sites on the Web:  
 
• <http://seitti.funet.fi:5000/etusivu_

en.html> - If you're looking for 
sources of official statistics around 
the globe, my favorite site is the 
searchable database created by 
Library Statistics of Finland. 

 
• <http://www.globalarchive.ft.com/> 

- It's very hard to find a free 
substantive searchable archive of 
news on the Web, but a real find is 
FT's Total Search Global Archive. 

 
• <http://bubl.ac.uk/link/countries.ht

ml> - Impossible to catalog the 
Web? Not here - BUBL Country 
Studies has identified, described and
catalogued the best country 
information sites on the Web. 

 
• <http://marketguide.com/screen/Ss

creen.asp> - Market Guide 
Screening lets you identify 
companies by a very specific type of 
criteria; e.g. their earnings, 
valuation, and dozens more. 

 
• <http://typewriter.rydia.net/> - 

Since I do have a life outside of 
business research, I also like 
collecting antique typewriters – a 
favorite site is the virtual typewriter 
museum. 

 
Robert Berkman 
<bberkman@findsvp.com> is Editor of 
The Information Advisor a newsletter 
for business researchers 
<http://www.informationadvisor.com> 
and the Best of The Business Web 
<http://www.bestbizweb.com> free E-
letter. 
 
Tell us about your top five favourite 
Web sites. Email simon@freepint.com 
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Are you keeping ahead? 
 

Do you need access to unrivalled 
content from over 90 countries 

in 23 different languages delivered 
daily, in English, tailored to your 

specific requirements? 
 

Esmerk can keep you informed on 
key developments in your major and 
developing markets.  Contact us to 

find out more ..... 
http://www.esmerk.com 
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One in three sales 
are a Director Report 

 
UK Individual Director Reports were only launched in 

October, but now account for one in three of all report 
sales by Free Pint. If you want to find out more about a 
UK company director then there's no better way for only 

8 pounds plus VAT. 
 

View a sample and try a search for free at 
<http://www.freepint.com/icc/sample> 
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Excel (15423, 15573), replacing ISDN lines (15482), 
using a mobile modem (15564), sending photos by 
email (15359) and the name of a digital image file 
extension program (15466).  
 
Quite a number of software matters have been raised 
too. Free Pinters have been looking for applications 
for disabled users (15369), library management tools 
(15533), Usenet message viewers (15481), help with 
SSPS (15511), Web based storage space (15340), 
synchronizing online and offline favourites (15408), 
Web authoring packages that include a database 
(15506), reading MS Publisher files (15516) and site 
search tools (15379).  
 
Finally, there have been miscellaneous postings 
about standards for document version numbering 
(15532), electronic point of sale equipment (15297), 
hiring a room fitted with a large number of 
computers (15504), recycling old computers (15457), 
wine ageing charts (15318), deciphering equipment 
component numbers (15458), details of a UK student 
magazine called Cake (15298) and finding a copy of 
Disraeli's 1872 Manchester speech (15347). 
 
Free Pint Student Bar  
<http://www.freepint.com/student>  
 
[Note: To read a posting enter the message number 
in place of XXXX in the address 
<http://www.freepint.com/go/sXXXX>] 
 
A Free Pint Student has been looking into people's 
reasons for choosing to study librarianship and 
information studies, what their background is, how 
they've got on so far, etc. (2164). This posting has 
received some very interesting responses. Perhaps 
you'd like to add your own experiences?  
 
Other students have been researching library 
collection development policies (2148), the effects of 
information communication technologies on 
employment (2154), library budgeting formulae 
(2160) and the Resource Discovery Network's Virtual 
Training Suite (2161).  
 
There were also questions about choosing a course in 
information science (2145) and finding set books for 
an Open University course (2163). 
 
Simon Collery, Content Developer 
<simon@freepint.com> 
 
If you have a tricky research question or can help 
other Free Pinters then do post a message at the Bar. 
7th February 2002 - 3 
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Free Pint Jobs 
<http://www.freepint.com/jobs> 

 
As well as the listings below, you might also like to check 
out the new weekly Bar posting which lists the latest 
additions to Free Pint Jobs. This week's edition is at 
<http://www.freepint.com/go/b15580>.  
 
Here are some of the latest featured jobs:  
 
Researcher 

<http://www.freepint.com/go/j1564> 
Provision of a research and KM service to external 
clients and internal business development in a 
consultancy environment. 
Recruiter: Recruit Media Ltd 

 
Research/Analyst Telecoms 

<http://www.freepint.com/go/j1603> 
Suit young, confident person to perform research 
(desk and field) for top Business Information  
organisation. 
Recruiter: Glen Recruitment 

 
Finance Cataloguer - Scotland 

<http://www.freepint.com/go/j1597> 
Coding, cataloguing & bar-coding wizz? Experience of 
technical or financial/legal data sets? Well paid 
contracts available in Edinburgh 
Recruiter: Sue Hill Recruitment and Services Limited 

 
[The above jobs are paid listings] 

 
Free Pint Jobs is THE place for information-related 
vacancies. Whether you're job searching or have a 
position to fill, you should be using Free Pint Jobs.  
 
Candidates: It is free to search the database and you can 
set up a profile to be notified weekly by email of relevant 
new vacancies.  
 
Advertisers: List your vacancies and receive significant 
publicity. Match your job against the 400+ stored job 
seeker profiles. Listings start at just 145 pounds (about 
US$200 or 230 Euros).  
 
Find out more today at <http://www.freepint.com/jobs> 

Have it your way at the Bar 
 

Did you know that you can totally personalise the way 
the Free Pint Bar looks by setting your own options? 

 
Choose the time frame, the number of messages per 

page, the format of dates, etc., etc. Just click on 
"Preferences". If you're logged in,  then it will even 

remember your settings the next time you visit: 
<http://www.freepint.com/bar> 

Contact Information 
 

Address: 
 
 Free Pint Limited 
 4-6 Station Approach 
 Ashford, Middlesex 
 TW15 2QN, United Kingdom 
 
 Tel: +44 (0)1784 420044 
 Fax: +44 (0)1784 420033 
 
Directions and maps: 
 <http://www.freepint.com/contact.htm> 
 
Key contacts: 
 
 William Hann, Founder and Managing Editor  
  <william@freepint.com> 
 Rex Cooke, Editor <rex@freepint.com> 
 Simon Collery, Content Developer  
  <simon@freepint.com> 
 
Web <http://www.freepint.com> 
Subscriptions <subs@freepint.com> 
Letters & Comments <feedback@freepint.com> 
Authors <http://www.freepint.com/author.htm> 
Latest Issue Autoresponder  
 <auto@freepint.com> 
Advertising  
 <http://www.freepint.com/advert.htm> 

Events 
<http://www.freepint.com/events> 

 
You won't be short of things to do if you want to visit 
some top quality information-related conferences in 
March.  
 
In the UK, the Association of UK Media Librarians 
(AUKML) have their annual conference in Liverpool. The 
University of Glasgow  are organising the "1st 
International Conference on IT & Information Literacy 
(ITIL 2002)" to talk about "... the preparation of 
individuals to be effective information-users ...".  
 
Information Today Inc. are busy with their fourth annual 
"Internet Librarian International" in London. They also 
have "Computers in Libraries" in Washington, DC, and 
the "InfoToday" conference in New York.  
 
Also Stateside, the Association of Dissemination and 
Information Centers (ASIDIC) have their Spring Meeting 
in St. Augustine, Florida looking at the survivors of the 
short-lived dot.com era.  
 
Whilst back in Europe, TFPL'S European Business 
Information Conference (EBIC) takes place in Madrid, 
Spain, and "Benchmarking your Taxonomy System" from 
Arkgroup looks at the taxonomies in use in a number of 
intranets, in Brussels, Belgium. 
 
 
Details of these and many other conferences and 
exhibitions in the information industry can be found on 
the Free Pint Events page 
<http://www.freepint.com/events>.  
 
Submit details of your event for free promotion, and 
keep us informed about any changes to current listings. 
 

The Factiva Advantage 
 
Factiva.com is the successor to Reuters Business Briefing 
& Dow Jones Interactive.  Join us for a seminar in London 

and learn how your business can benefit from the new 
web content and powerful personalisation tools.  Hear the 
advantages of upgrading to Factiva.com - directly from a 

customer who has already experienced it. Apply for a 
space on 13th or 20th Feb.  Email your company and 

contact details to Factiva.Survey@factiva.com. Space is 
limited so hurry! 
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Studying for an 
information-related 

qualification? 
 

Whether you're considering the 
options or have already enrolled 

on an information-related 
course, the Free Pint Student Bar 

will help. 
 
Recently there's been help with a 
library management assignment, 
a survey of why people choose 
librarianship, and discussion of 

the options for a distance 
learning masters in information 

science. 
 
Shouldn't you or your students 

be using the Student Bar? 
<http://www.freepint.com/ 

student> 
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Free Pint Bookshelf 
tp://www.freepint.com/bookshelf> 

 
e Quintessential Searcher: The 
and Wisdom of Barbara Quint” 
Edited by Marylaine Block 
iewed by Caryn Wesner-Early 

n word spread through the 
mation community that this 
 was forthcoming, the general 
onse was "About time!". After 
s spent reading the pithy words 
 (as Barbara Quint is known to 
ans), everyone was pleased 
someone had finally shown up 
ganize them so that they can be 
d when needed.  With such 
ing source material, the only 
 that could have ruined this 
 would have been bad editing.  

ily, Marylaine Block is a very 
 editor.  Her introductory 
ents explain, for the benefit of 

benighted information 
ssional who hasn't heard of bq, 
she is and why this book was 
iled.  Editorial comments 

ng the selections from Quint's 
ng are brief and only inserted 
 necessary to establish context.  

has given us some (not all - 
would make a much larger book 
 practical) of the best of Barbara 
t, in a very accessible format.  

hose aforementioned benighted 
, Barbara Quint is one of the 
known writers and editors in 
ibrary world.  She has written 
nd/or edited professional 
ications such as Information 
y, the Wilson Library Bulletin, 
Database Searcher, and 
ntly edits Searcher.  Her 
rials and articles are usually the 
items turned to when a new 
 is received, and probably the 
 often recommended to 
agues as well.  She was one of 
ounding members of the famous 
UG (Southern California Online 
s' Group), one of the first 
nizations to bring together 
mation professionals on all sides 
formation product production, 
, and use.  
reepint.com/issues/070202.htm 

Choose a top hostin

If you've bought your hosting or d
d would now like them transferred to

for service, reliability and fair
NOW or even simpler, click bel

<http://support.globalg
Anyone who often makes speeches 
or presentations, or who writes on 
information-related subjects, will 
want to keep this book right next to 
Bartlett's Familiar Quotations, where 
it will probably be used more often 
than that venerable work.  Quint is 
Grand Mistress of the mot juste, 
what we would have said if we could 
have thought of it in time. Especially 
on the subject of database vendors, 
she says what needs to be said, and 
says it well.  
 
This is a good book, too, for anyone 
who does database searching 
regularly.  Without giving specific 
how-tos, Quint sometimes shines a 
new light on the act of database 
searching.  While reading this book, 
I was working on a rather involved 
search myself, and got some ideas 
on new places to look for what I 
needed.  Reading this book and 
thinking about bq's ideas feels a lot 
like brainstorming.  
 
There will probably be a run on The 
Quintessential Searcher this spring, 
as information people welcome new 
graduates to our ranks. This will 
make a very good graduation 
present for someone finishing an 
MLS or related program.  It would 
also be a good gift for someone just 
starting out in a library program, to 
help them keep a realistic concept of 
library and information services.  
Barbara Quint pulls no punches 
about what is idiotic about 
information services and products, 
but serves up the bad with the good 
in grand style.  
 
As Mick O'Leary said in Link-Up, 
"What Clapton is to the guitar, what 
Jordan is to the court, Barbara Quint 
is to online searching - the pro the 
other pros admire." (p. 198).  Just 
buy the book. 
 
 
Caryn Wesner-Early is a librarian 
interested in writing and the 
Internet.  She maintains a Web site 
at 
<http://home.dencity.com/CarynW> 
 

 

g company today! 

omains from a 3rd rate company 
 one of Europe's top 3 hosting players 
 pricing, call 01992 303090 
ow and transfer to us TODAY: 
old.co.uk/topic/?id=5> 
Related Free Pint links:  
 
• Find out more about this book 

online at the Free Pint Bookshelf 
<http://www.freepint.com/book
shelf/quint.htm> 

 
• Read customer comments and 

buy this book at Amazon.co.uk 
<http://www.amazon.co.uk/exe
c/obidos/ASIN/1573871141/free
pint0c> or Amazon.com 
<http://www.amazon.com/exec
/obidos/ASIN/1573871141/free
pint00> 

 
• "The Quintessential Searcher: 

The Wit and Wisdom of Barbara 
Quint" ISBN 1573871141 
published by Information Today 
Inc. and edited by Marylaine 
Block 

 
• Search for and purchase any 

book from Amazon via the Free 
Pint Bookshelf at 
<http://www.freepint.com/ 
bookshelf> 

 
• Read about other Internet 

strategy books on the Free Pint 
Bookshelf 
<http://www.freepint.com/ 
bookshelf/strategy.htm> 

 
To propose an information-related 
book for review, send details to 
<bookshelf@freepint.com>.  
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Market Research  
 
Assuming that you ar
best option but requi
basic choice is betwe
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and market research
Germany. There are 
such as Roland Berge
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Databases  
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German Dun & Brads
detailed information 
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the disclosure require
stringent than in the 
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for a joint venture or
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It’s expensive filling 
information-related vacancies 

 
Whether you advertise in the press or use a recruitment 

agency, it costs a lot of money to recruit 
someone for your vacancy. 

 
A listing in Free Pint Jobs however costs just 195 pounds 

and is also promoted in the newsletter to 46,000 
information researchers. 

<http://www.freepint.com/jobs> 
Tips Article 
pint.com/issues/070202.htm#tips> 

 
 Information in Germany" 
 David Scrimgeour 

hering business information the main 
t and quality. When seeking out 
on the German market the language 
mpact on the cost of the information, 
be required. And the sheer size of the 
te the process of identifying quality 
d news for non-German companies is 
age of good quality information on 
The bad news is that very little of it is 
ndeed it has been said that it is 
language information on China!  

information can be broken down into 
arket Research, Databases, 

 Sources and Business Intelligence.  

e not doing this yourself - often the 
res specialist resources - then the 
en high cost, low quality or the middle 
ernational management consultancy 
 organisations have operations in 
also some home grown companies 
r or Kienbaum Consultants. At the 

e are the "Market Reports" prepared 
 Consulates 
rtners.gov.uk>. These can be good 
rview but no more than that.  

ually to identify a smaller, specialised 
ay also offer strategic input. However 
tify consultants who have experience 

national clients. Using such an 
uld be able to combine your 
n sector and markets with the 
 can provide on the local market. Two 
http://www.rmm.de> and PbS 
.de/en>.  

and serve a range of purposes. For 
t <http://www.hoppenstedt.de> is a 
treet (also available in Germany) with 
on companies including publicly 
ta. However one should be aware that 
ments for unlisted companies are less 
UK. This regulatory difference is 
when one is researching the market 
 an acquisition. As a result you will 
ground for this type of search.  

the financial health of suppliers or 
orm <http://www.konstanz-
he main source. This database is 
accountant or lawyer. In addition 
 of online databases, sometimes 
hing house, where one can pay for a 
r the downloading of specific 

de/english/index.html>  or 
ndex.htm>.  
sues/070202.htm 
 
Government and Public Sources  
 
There is a wealth of general and sector-specific economic 
data available from banks e.g. <http://www.db.com> and 
government organisations e.g. <http://www.german-
embassy.org.uk>. Such reports are often free but not always 
available in English. So, if the data looks useful, then it is 
worth considering having it translated. For translations into 
English always use a native English speaker.  
 
The Chambers of Commerce (Handelskammer) 
<http://www.ihk.de> in Germany can be excellent sources of 
information and what they provide for their members can 
also be of use for incoming companies. The German 
government, through the Chambers, is generally supportive 
of links with foreign companies so it is worth asking what 
programmes are available - there may even be funding for 
market research.  
 
Other good sources are the inward investment agencies. 
Each region (Land) and all the major cities have such an 
agency and the provision of information is part of their remit. 
Even if you are only considering establishing a sales office 
you will get help and, if you are planning a larger 
investment, financial assistance may also be on offer. In 
particular, the agency responsible for the eastern part of 
Germany has valuable data on different aspects of this 
regional economy <http://www.iic.de>.  
 
Trade associations, of which there are hundreds, also 
produce sectoral studies. The best way to track down this 
type of material is using the web. However, English language 
content is rare on such sites so a German speaker is useful 
here.  
 
 
Business Intelligence  
 
In many instances the best, most up to date information can 
be gathered at trade fairs, conferences and from business 
partners and contacts. In terms of trade fairs there are the 
international events such as CeBIT and the Industrie Messe 
(both in Hannover) but there are also dozens of German fairs 
at locations across the country <http://www.auma.de>. Here 
you can get inside information from the salesmen, relaxing in 
the bar after a hard day on their feet, who like to show off 
their knowledge of the industry!  
 
Conferences and seminars are undervalued as sources. 
Because the cost of attending is relatively high then the 
participants are usually senior managers and other decision-
makers. In this case understanding and speaking German is 
a necessity. The German business press also offers a wide 
range of business information and some of this is now 
available online and in English, e.g. 
<http://www.handelsblatt.com>. An offline example is 
"German Brief", a fortnightly business news sheet published 
by FAZ (Frankfurter Allgemeine Zeitung). There are also 
specialised search engines, such as 
<http://paperball.fireball.de> for searching the daily press.  
7th February 2002 - 6 
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With over 4 million .de websites, there are rich pickings on 
the German web. For example, press releases on corporate 
sites give information on company strategies, partners, 
etc. Also the larger companies may have their annual 
accounts available as downloads. In this way it is possible 
to build up a picture of the main players in a particular 
industry simply by surfing the Net. Search engines to use 
are either the German versions of players such as Google 
<http://www.google.de> and the German engines like 
Abacho <http://www.crawler.de> or MetaGer 
<http://meta.rrzn.uni-hannover.de>.  
 
 
Finally  
 
Whatever your source of business information, and it is 
likely to be a combination of all four of the above 
categories, it is worth investing in a competent German 
researcher who could be a member of staff or an 
outsourced resource. If you are planning to be in business 
in Germany for the long term then this approach will 
certainly improve your research results and thereby speed 
up your successful entry into Europe's largest market. 
 
 
KS Consulting GmbH specialises in business advising for UK 
and other companies entering or expanding in the German 
market. David Scrimgeour, a Scots lawyer with over 11 
years German experience in investment, business 
development, marketing and networking, has advised a 
range of private and public sector clients. 
 
 
 
Related Free Pint links:  
 
• "Finance and Business" articles and links in the Free Pint 

Portal <http://www.freepint.com/go/p50> 
 
• Read this article online, with activated hyperlinks 

<http://www.freepint.com/issues/070202.htm#tips> 
 
• Post a message to the author, David Scrimgeour, or 

suggest further resources, at the Free Pint Bar 
<http://www.freepint.com/bar> 

 
• Access the entire archive of Free Pint articles and issues 

<http://www.freepint.com/portal/content/> 
ww.freepint.com/issues/070202.htm 

Free Pint Forthcoming Arti
[Provisional] 

 
* Animal & Pet Resources * Legal Sourc
* Technology Transfer * Virtual Referen
* Academic, Economic and Social Scien

* Biomedical Sources * Scientific Web Satisfa
* Web Resources for Entrepreneurs 

* News Searching * 
 

If you have a suggestion for an article topic
like to write for Free Pint then please conta

sign up for the monthly Author Update on th
at <http://www.freepint.com/author.ht

 
Rex Cooke, Editor <rex@freepint.com
campaigns for a fe
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two fold; firstly yo
secondly their resu
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Feature Article 
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r Click Search Engines and 
moting your Website” 
By Duncan Parry 

es have been a hot topic of recent 
eb marketers and search engine 
h popular search engines like Yahoo! 
ating their results alongside their own.  
 click engines work, and how can you 
te your website for a low cost?  

r Click Engines?  

h engines send out spiders to gather 
websites and build the database of web 
e up search results.  This means that 

st build web pages to achieve high 
 engines for relevant words - using 
nd adjust these for each engine.  This 
ts money; and three months down the 
sites may have moved up the search 

cess has to start again.  

h engines take a different approach, and 
ercial sites that have an advertising 
ll. Websites only appear in PPC search 
d phrases relevant to the 
they offer, with titles and descriptions 
y time a user clicks on the website's link 
he website pays the PPC engine a small 
d 5 pence) for the traffic.  If several 
sen the same words, they can increase 
 willing to pay to be at the top of search 

en referred to as bidding on keywords.  
bsite only pays for relevant, targeted 
and the searcher only gets relevant 
lly orientated) search results to look at.  

y editorial teams to ensure websites 
t search terms and use grammatically 
escriptions that meet their style 
ffer online tools to help websites select 

words, monitor traffic and improve their 
e - and will write and manage 

e.  

isting your website on PPC engines are 
u only pay for the traffic you receive and 
lts are used by many of the popular 
 need to be promoting your website on.  
scribed as "sponsored listings" or 
e "sponsored matches" on this page at 
 the PPC engine Espotting, for 

yahoo.com/search/ukie?p=travel&y=uk

ines and their Search Engine 

C engines, and which search engines use 
w are the main engines and their 
them are also used on ISPs.  

ttp://www.espotting.com/>  
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Currently operates PPC engines for the UK, France and 

Germany, with 
plans to move into Spain and Italy. 
 
Results used upon these engines in the UK: 
Yahoo! UK <http://www.yahoo.co.uk/> 
Lycos UK <http://www.lycos.co.uk/> 
HotBot UK <http://www.hotbot.co.uk/> 
BTLookSmart UK <http://www.looksmart.co.uk/> 
Ask Jeeves UK <http://www.ask.co.uk/> 
UKPlus <http://www.ukplus.co.uk/> 
Netscape UK <http://www.netscape.co.uk/> 
 
 
Overture (formerly GoTo) <http://www.overture.com/uk>  
Currently operates USA, UK and German engines; believed 
to be 
planning moves into other European territories. 
 
Search results used upon these engines in the UK: 
Freeserve UK <http://www.freeserve.co.uk/> 
Ask Jeeves UK <http://www.ask.co.uk/> 
AltaVista UK <http://www.altavista.co.uk/> 
 
Google UK <http://www.google.co.uk/>  
Currently, Google's "AdWords" PPC style advertising is only 
shown 
on their website; but press speculation suggests they will 
begin 
to offer them for incorporation into other websites. 
 
Sprinks <http://www.sprinks.com/>  
Although mainly US focused, this PPC engine is owned by 
About.com, 
and provides some results that appear next to About's UK 
guides 
<http://www.about.com/aboutuk/index.htm>. 
 
USA  
 
Overture <http://www.overture.com>  
The heavyweight of the US PPC scene, which started the 
business 
model off as GoTo. 
 
Used on these US engines: 
Yahoo! <http://www.yahoo.com/> 
AOL <http://www.aol.com/> 
AltaVista <http://www.altavista.com/> 
Lycos <http://www.lycos.com/> 
Netscape <http://www.netscape.com/> 
InfoSpace <http://www.infospace.com/> 
 
Kanoodle <http://www.kanoodle.com>  
 
Used on: 
Ask Jeeves <http://www.ask.com/> 
CNET <http://www.cnet.com/> 
Dogpile.com <http://www.dogpile.com/> 
NetZero <http://www.netzero.com> 
Metacrawler <http://www.metacrawler.com> 
Mamma.com <http://www.mamma.com/> 
 
Google US <http://www.google.com/>  
Currently their own "AdWords" only appear at their 
websites; expect 
this to change. 
 
Sprinks <http://www.sprinks.com/>  
Results used on About.com amongst others. 
 
FindWhat <http://www.findwhat.com>  

 

ww.freepint.com/issues/070202.htm 

 

 
Promoting your website on PPC Engines  
 
Each PPC engine has a different signup fee - some charge 
a registration fee, some don't but include a minimum 
spend in the signup cost.  You can always add extra funds 
to your account or suspend certain words if you no longer 
want to receive traffic on them.  Most will not make your 
words live straight away; instead they'll be reviewed by an 
editor first to ensure relevancy, correct grammar, etc.  
 
 
Writing your Campaigns  
 
To write and manage your campaigns on PPC engines is 
easy, but there are some important points to note.  The 
steps below will help you easily create campaigns that are 
highly targeted and easily maintained.  From experience, 
I'd suggest you do this in a spreadsheet with a column for 
each campaign.  This makes it easy to compare campaigns 
and copy text as you go along.  Make sure you use the 
spellchecker, too.  
 
1) Realise you should write a campaign for each page on 
your website  
that details a different product or service. 
 
This will make it easy to manage your campaigns in the 
future; if you stop offering a product or service, you can 
just remove the campaign for that item.  If you create one 
campaign covering everything, you'll have to manually sort 
through that, removing words that have become irrelevant 
- or start again from scratch.  This is time consuming if 
you've got thousands of words, or campaigns running on 
more than one PPC engine.  
 
2) Write lists of the relevant words for each campaign.  
 
These should be based upon the text of the pages, your 
meta tag keywords and words supplied by the online tools 
PPC engines offer advertisers.  These will suggest the most 
popular words for a particular type of search, but aren't 
foolproof, so some good old fashioned thought comes in 
here.  Make sure you cover combinations of words, 
synonyms, plurals and the most common spelling 
mistakes.  Note that some engines won't let you use these.  
 
E.g. for a car price comparison service:  
 
car 
compare car prices 
compare car price 
compare price car 
compare car price 
car price comparison 
car price comparisons 
motor car price comparisons, etc. 
 
Remove any duplicates and common words like "the", etc. 
- you can't bid on these, and the PPC engine's editors will 
remove them from your campaigns anyway.  Don't include 
competitors name's, brands or URLs.  
 
Include variations with your country's abbreviation before 
the most popular terms, e.g. "UK price comparisons" - 
people type this sort of thing into search engines 
regardless of them being a territory specific engine like 
Lycos.co.uk.  
 
Make sure you include a campaign for your homepage 
with:  
 
- the most generic terms, e.g. (for a fictitious price 
7th February 2002 - 8 
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comparison 
site): 
 
price comparison 
compare prices 
shopping bargains, etc. 
 
- variations on your URL, e.g.: 
 
www pricecompare co uk 
www pricecompare 
pricecompare website, etc. 
 
- variations of the company name 
 
pricecompare ltd 
pricecompare uk 
 
3) Write a title and description for each of these 
campaigns.  
 
Make sure the title includes a short sentence to catch the 
searcher's eye - something that matches the search word 
and makes clear what your site offers.  In the description 
expand on the title.  
 
E.g.: Compare car prices at PriceCompare Compare the 
price of your dream car from the major car suppliers and 
save money at PriceCompare, the unbiased price 
comparison website.  
 
Some PPC engines offer a piece of code which will insert 
the words the searcher types into your description and 
title.  If you can use these (and preserve good grammar in 
your campaigns), do - it reinforces the relevancy of your 
website.  
 
E.g. (for the search "car prices"): Compare <> at 
PriceCompare Compare <> at the major car suppliers and 
save money at PriceCompare, the unbiased price 
comparison website.  
 
4) List the links for each campaign.  
 
Don't just include the link of the page you want the visitor 
to go to  
- you need to setup a tracking link so you can see how 
much trafficthe PPC engine sends you (although their 
advertiser area on their website should also do this, it's 
best to have your own way of monitoring this).  
 
On most websites this is easy; just add this to the end of 
your link: "?= "and type the name of the PPC engine after 
the "=" sign, e.g. 
www.freepint.com/index.html?=espotting.  Make sure your 
link works.  
 
You need to make sure that the software you have 
installed to monitor the traffic to your website will record 
this - a good free (with limited features) example of this is 
WebTrendsLive <http://www.webtrendslive.com/>.  
 
5) Some PPC engines also let you display a logo next to 
your description; this is useful as a way of reinforcing your 
brand.  Make sure you obey any instructions the PPC 
engine lays down regarding file size and type, or you are 
likely to have your logo rejected.  
 
 
Managing your campaigns  
 
So you've written your campaigns, the PPC engine's editors 
have approved and made them live, and you are seeing a 
ww.freepint.com/issues/070202.htm 
steady flow of visitors to your website.  Now you need to 
manage your campaigns and optimise them from time to 
time.  
 
1) Keep your campaigns up to date.  
 
If you remove a page on your website, remove the 
campaign that drives traffic to it (or you are wasting your 
money).  If you change your site structure, update the 
links in your campaigns.  Many websites don't do this, and 
waste their own money as a result - or wonder why some 
of their campaigns are suspended by the PPC engine.  
 
2) Add more words once a month.  
 
Only add new, relevant words that you haven't got in any 
campaign - this might be new combinations of words, 
plurals you missed, or new words suggested by the PPC 
engine's tools.  
 
3) Rewrite your descriptions occasionally.  
 
How often depends on how much traffic your website 
receives; the more times your descriptions are viewed, the 
more likely they will soon become "stale" as many 
searchers have already seen them.  
 
4) Add new campaigns as you add new products or 
services to your website.  
 
Many websites forget to do this, and wonder why their 
amazing new product isn't getting any PPC engine traffic.  
 
5) Increase your bids.  
 
Make sure there is enough money in your account and 
occasionally check you are listed in the top three results 
for each search, and increase your bids accordingly to 
move above your competitors - most of the major search 
engines only use the top three to five results from PPC 
engines that are partnered with.  If you aren't in these, the 
traffic you receive will decrease - or stop completely.  
 
 
Conclusion  
 
Pay per click engines can drive highly targeted traffic to 
exactly the right page of your website that the visitor 
requires; this can offer increased conversion rates, turning 
more visitors into customers.  You only pay for the traffic 
you receive and can reach potential clients across the 
majority of major search engines in one go using the top 
two or three PPC engines (I'd include Google's "AdWords" 
advertising in this).  As the signup fees are relatively low 
compared to the cost of full scale meta tag optimisation, 
this means that SMEs can start to advertise their services 
and products alongside multinationals with large online and 
offline advertising budgets.  
 
Of course, they are not a full replacement for ensuring 
your website has the right meta tags and page titles or 
building reciprocal links - but they are a valuable tool for 
anybody with a website to promote online. 
 
 
Duncan Parry works in the UK editorial team of European 
PPC search engine Espotting 
<http://www.espotting.com/>, writing and maintaining 
campaigns on behalf of websites.  He also writes for 
EuropeMedia about the UK Internet industry 
<http://www.europemedia.net/editors.asp?EditorID=113> 
and promotes business websites 
<http://www.digitalstrike.co.uk/>. 
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Free Pint is a registered trademark of
 
Free Pint (ISSN 1460-7239) is a free newsletter written by informat
information on the Internet.  Useful to anyone who uses the Web for
 
To subscribe, unsubscribe, find details about contributing, advertisin
<http://www.freepint.com/> or email <info@freepint.com>. 
 
Please note: Free Pint is a registered trademark of, and published by
subscriber list available to any other company or organisation.  
 
The opinions, advice, products and services offered herein are the so
has been taken to ensure the accuracy of the publication, the publis
 
This publication may be freely copied and/or distributed in its entiret
distributed without the prior written agreement of the publishers. W
details. Product names used in Free Pint are for identification purpos
Free Pint disclaims any and all rights in those marks. All rights reser
 
Many thanks for reading today's Free Pint. There's plenty 
more good stuff on the Free Pint Web site if you'd like to 
join us there. You could also forward this edition to a 
colleague if you think they'd get a lot out of it too. 
 

See you in two weeks! 
 

William Hann, Founder and Managing Editor 
<william@freepint.com> 

 
© Free Pint Limited 1997-2002 
<http://www.freepint.com/> 
 
 
Related Free Pint links:  
 
• "Webmaster" articles and resources in the Free Pint 

Portal <http://www.freepint.com/go/p183> 
 
• Read this article online, with activated hyperlinks 

<http://www.freepint.com/issues/070202.htm#featur
e> 

 
• Post a message to the author, Duncan Parry, or 

suggest further resources, at the Free Pint Bar 
<http://www.freepint.com/bar> 

 
• Access the entire archive of Free Pint content 

<http://www.freepint.com/portal/content/> 
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