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About FreePint

FreePint is a global network of people who find, use, manage and share
work-related information. Members receive this free twice-monthly
newsletter, which is packed with tips, features and resources.

Joining FreePint is free at <http://www.freepint.com/> and connects
information practitioners around the world with resources, events and
answers to their tricky research and information questions at the FreePint
Bar, our free online forum: <http://www.freepint.com/bar/>.

The FreePint Newsletter is available online in several formats and can be
read, saved and forwarded at <http://www.freepint.com/issues/>.
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Editorial

Editorial

How many times have you told yourself that if only you had the time and money,
you'd love to visit more sessions at more conferences? FreePint can't loan you
money or extend the 24-hour day (if we could, putting together this newsletter
would be much easier), but we can help you gain more from SLA - whether or not
you're attending.

We've created a handy survey and calendar <http://digbig.com/4stra> that lets
you vote for the sessions you would like to see most. |, along with my cohorts at
DocuTicker, VIP and ResourceShelf, will make sure to attend what tops the list
and report on what we see.

If you'll be at the event in Denver, Colorado, and have been wondering what
we've been talking about with FUMSI, you'll have a chance to hear more at our
session at SLA, Monday, 4 June at 1:30 p.m. This session is generously sponsored
by LexisNexis.

While we're all busy looking forward to heading West, we've still put together a
great issue for you:

o In "Development 2.0: A New Paradigm for the Non-Profit Sector?", Giulio
Quaggiotto and Pierre Wielezynski, who both work at the World Bank, talk
about how the Web 2.0 mentality is affecting the non-profit arena.

 Heather Carine, a researcher from Australia and frequent contributor to
FreePint, talks about her experiences of becoming a mentor and being a
mentee.

» Peggy Garvin provides a review of the new FreePint FUMSI report "Product
Evaluation Report and Tool Kit". (You can also meet Peggy at SLA - read the
review for details on how.)

Plus Tipples, news from the Bar and more.
Drop me a line if you'll be in Denver, and I'll let you know how you can meet me

and the rest of our team. You can also use this online form:
<http://www.freepint.com/events/sla-2007/>. Hope to see you in June.

Sincerely,

Monique Cuvelier Editor, FreePint
e: monique.cuvelier@freepint.com
w: <http://www.onopoly.com/support/team/>

FreePint is a Registered Trademark of Free Pint Limited (R) 1997-2007

www.freepint.com/issues/240507.htm
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Need information
on private companies?

You can research, screen and analyse private companies around the
world using BvDEP's renowned company information solutions.

You just need to decide which one...

/A AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA

BRINGING ORBIS TO END USERS

Advanced searching,
analytical functionality

worldofcompanyinfo.com

Both:

® have recently increased coverage - now covering 33.5 million private
companies globally (46,000 listed companies also included)

add intelligence to your research, marketing and planning
help you utilize company and business information strategically

integrate exclusive and extensive ownership information

e @ @ ¢

are offered with various subscription options, including pay-per-view

Register for your free trial at bvdep.com
or call your local BvDEP office to talk to our advisors:
bvdep.com/contact



Jane Inman chairs
the Affiliation of
Local Government
Information
Specialists
<http://www.algis.o
rg.uk/>, which
provides support
and

networking
opportunities for
people working
with local
government
information.

Submit your top five
favourite web sites.
See the guidelines
at

<http://www freepi
nt.com/author/>.
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My Favourite Tipples

My Favourite Tipples

by Jane Inman

I work in a large local government department that has responsibility for
strategic planning, transport, highways, economic development and waste
management. The following are among my daily Tipples:

« Info4local <http://www.info4local.gov.uk/> alerts me twice a day to material
issued by central government and relevant to local government. It includes
reminders of consultations approaching their deadlines.

« The House of Commons Library Fact Sheets are invaluable for understanding
how Parliament works <http://digbig.com/4rsyr>. The revamped Parliament
site as a whole is essential reading.

« The new Statute Law Database <http://www.statutelaw.gov.uk/> provides free
access to consolidated legislation currently updated to 2001 and will soon be
available through <http://www.opsi.gov.uk/>, which covers newly published
legislation.

« For keeping up to date with Freedom of Information issues | use Steve Wood's
excellent blog at <http://foia.blogspot.com/> which is moving to
<http://www.cfoi.org.uk/>.

« So | have time for relaxation, Ocado <http://www.ocado.com/> deliver my
shopping and provide recipe ideas with the option to add all the ingredients
required with one click!

www.freepint.com/issues/240507.htm
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Blogs & Social Media Forum -5
June 2007 - London

<http://www.socialmediaforum.co.uk>
Examining the Impact of Social Media
and Enterprise 2.0

>>From the Organisers of Online
Information<<

Practical ideas and strategies from
leading experts including Case-studies
from General Motors, The
Economist.com, BUPA, BP/Castrol,
Ask.com, BBC New Media and Sun

Microsystems
(B
PiNkt

Have your say in our coverage
of SLA

We'll review the sessions you tell us
matter to you:

Complete our survey at
<http://digbig.com/4stra>

Meet us in Denver, a Mile High
Attending the conference? Complete
our form at:

<http://www.freepint.com/events/sla-
2007> to receive updates on where you
can meet our editors.

BUREAU vaN DIJK

EL ECTRONIC PUBLISHING

Need information on private
companies?

You can research, screen and analyse
private companies around the world
using solutions from Bureau van Dijk
Electronic Publishing:

« ORBIS: advanced searching and
functionality

o MINT GLOBAL: simplified interface for
end users

Both have recently increased coverage

and include information on 33.5

million private companies globally

Register for your free trial at

<http://www.bvdep.com>

factiva.
Frors DOWBIMES.

Eliminate the non-essential
and focus on the relevant

Download the White Paper "Redefining
Business Search - A picture is Worth a
Thousand Documents" and learn how
visualization technologies can help you
easily discover what you didn't know.

<http://www.factiva.com/ad/2007/free
pint>

www.freepint.com/issues/240507.htm
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Tuesday 5 June 2007

Marriott London Grosvenor Square

Social Media and Enterprise 2.0
- Join the Debate!

Breaking away from the
2Xd g g D3 0 DCI1a 2dia and traditional conference
format, the day is made up

cTILCTPIisc U D IITIC 5 CXPC of conversational panels,
e . A S a Case die case studies, open space
and speed networking to
D Proviade 2 1Adl€ 0 0 2ading provide practical ideas and
AYDE ~nace strategies that will help you

address the challenges of
social media in your
organisation.

ollowing a sell-a KEY THEMES:

© The benefits of social media and enterprise 2.0
© Developing a corporate social media strategy

D06 23 © Gain insight and knowledge from: General Motors, The Economist.com,
BUPA, BP/Castrol, Ask.com, BBC New Media and Sun Microsystems

Hear about metrics for measuring the internal and external impact of
social media

Creating a culture for social media
Tackling organisational change to make social media work
Using social media to boost innovation and creativity in the organisation

Expert speakers include: Euan Semple, Independent Consultant,
Simon Phipps, Sun Microsystems, Ben Edwards, The Economist.com,
Adriana Lukas, Big Blog Company, Myles Runham, General Manager -
< Europe, Ask.com

OO0 O0

From the organisers of Online Information

Media Partner: Association and Media Support:

- i13 . led
Im cilip Thecﬁ ClickZ Network. computing Pint TLAWEEK Kn;:;;g'i; @HISTI]MEIIM

harcered Institute of
rary and Information
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Wiki Sponsor: Gold Sponsors: Silver Sponsor:
Socialtext | C2Be DO/WJQNES\ Jadu’ cwsgator  quy Red& Wvnu eeﬂ:ibitions




Fre Dunl:.‘ Jinfo Jobs

&

JinFo

Jobs in information

Jinfo :: Jobs in information
www.jinfo.com

The Jinfo service enables you to search and advertise information-related job
vacancies.

The Jinfo Newsletter now features a CV Makeover, in which a job seeker's CV is
critiqued and revised by specialists in the field as well as career tips for all
experience levels. Read the latest edition and subscribe free at
<http://www.jinfo.com/newsletter/>.

Subscribe free at <http://www.jinfo.com/newsletter/>.

Jinfo -- the best place for information-related job vacancies.

« JOB SEARCHING? -- Free search and sign up to the Jinfo Newsletter.
« RECRUITING? -- Complete the form and advertise a vacancy for just GBP195
<http://www.jinfo.com/recruit/>.

50% discount for registered charities.
10% discount for agencies.

Find out more today at http://www.jinfo.com/

Learning Resources Records Manager
Assistant

Contribute to the development of a
future strategy taking into account
the increasing reliance of BL staff
on electronic information.
Recruiter: British Library

Country: United Kingdom
<http://www.jinfo.com/go/j6827>

This is an excellent opportunity to
increase your work in the area

of electronic resources and higher
education.

Recruiter: Thames Valley University
Country: United Kingdom
<http://www.jinfo.com/go/j6823>

See over for job listings ...

24% May 2007 - Page 8 www.freepint.com/issues/240507.htm
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Jinfo :: Jobs in information
www.jinfo.com

Jinfo Jobs
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Legal Library Manager -

London

We have a full time Legal Library
Manager position available within
a leading international law firm
based in London

Recruiter: Aslib, The Association for
Information Management
Country: United Kingdom
<http://www.jinfo.com/go/j6876>

Knowledge and

Development PA

Provide professional support to
business services and contribute to
the continuous review and
improvement of processes.
Recruiter: TFPL Ltd.

Country: United Kingdom
<http://www.jinfo.com/go/j6877>

Research / K.M. Assistants

(2)

Recent Library/Information
graduate? Two outstanding
opportunities to work in business
sector & combine research, KM. &
database expertise.

Recruiter: Glen Recruitment
Country: United Kingdom
<http://www.jinfo.com/go/j6899>

Supporting your career,

your organisation, your
industry.

5 Posts available now. Researchers

and Corporate Specialists.
Recruiter: Intelligent Resources Ltd
<http://www.jinfo.com/go/j6586>

Knowledge Management

Officer

A Knowledge Management Officer
is required to work as part of a
Manchester based Legal KM
Research team.

Recruiter: Weekes Gray Recruitment
Country: United Kingdom
<http://www.jinfo.com/go/j6890>

Senior Researcher

Work on in-depth research requests
alongside consulting teams to plan
research, provide training and
assist in capturing outcomes.
Recruiter: Sue Hill Recruitment and
Services Limited

Country: United Kingdom
<http://www.jinfo.com/go/j6904>

NB: These are just a selection of information-related jobs in the Jinfo database
<http://www.jinfo.com/>. Receive the latest job listings weekly with the free Jinfo
Update. Free to subscribe at <http://www.jinfo.com/>

www.freepint.com/issues/240507.htm




{ business intelligence
VENDORS
SHOULD PREVENT
SURPRISES
NOT CAUSE

THEM.

Switching to Factiva delivers advantages you
can’t get anywhere else.

If you've been surprised by your information provider lately, it
may be time to reassess your news solution and take control
of what comes next.

Consider why Factiva is the right news service for you:

1. Affordable news. You don't have to break the budget to get
innovative search tools, easy alerting and mobile solutions.

2. Continuously updating news and unparalleled deep
archive. Only we can offer The Wall Street Journal, Financial
Times, The New York Times and Dow Jones and Reuters
newswires.

3. Switching costs less than you think. We'll work to
make your change painless with special tools and services
including training, customization and integration services.

The news doesn’t stop even though your information provider
has. Now’s the time to find out why Factiva is rated No.1 by
Simba. Contact us now.

factiva

From DO © Copyright 2007 Factiva, Inc. All rights reserved.

$-001



PiNt

Monique Cuvelier is
Editor of the
FreePint
Newsletter. She has
served

as editor of several
publications and
her writing has
appeared in
Publish, USA Today,
Bankrate and many
others. Learn more
about her at
<http://www.onop
oly.com/support/te
am/>..

Subscribe to the
twice-weekly email
digests at

<http://www.freepi
nt.com/subs/>
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FreePint Bar
In Association with Factiva
a Dow Jones & Reuters Company

In a text-heavy world, several FreePint
Bar members are looking for ways of
looking at information in a graphical
format. You can find out what sources
they've discovered, as well as
information on researching grants and
how to start out as a freelancer at the
Bar <http://www.freepint.com/bar>.
Make sure to tell your colleagues to
subscribe for free
<http://www.freepint.com/subs/>.

« Sure, we're happy to have Google,

but it isn't the only search engine out

there. There is an ever-growing raft
of visual search engines, which map
the results in graphic form. Find out
more:

<http://www.freepint.com/go/b1292

18>.

« On a related note, someone with a
crowded archival area is looking for
suggestions to create a 'visual'
inventory, a way other than a list of
what is stored where, which has
spurred some interesting ideas. Read
more or lend yours
<http://www.freepint.com/go/b1341

42>,

 Going solo is scary. There's the worry
of finding enough money to pay the
bills, but also the chance you don't
know enough to launch your own
freelance business. A Bar member

Bar - Forthcoming

has been wondering if a workshop
might address some of these
concerns, which has sparked a lively
discussion around possible venues
and topics
<http://www.freepint.com/go/b1289
84>.You can also learn about finding
or becoming a mentor in this issue's
feature by Heather Carine.

« One researcher is looking into the
'virtual gifts' market for the UK charity
sector and not having much luck
finding statistics. Give some ideas
<http://www.freepint.com/go/b1369
06>, and then read this issue's feature
on how Web 2.0 technologies are
impacting the non-profit sector.

« If you were 27, short on cash but big
on business ideas, how would you go
about getting capital? An ambitious
grant-seeker is looking for help on
how to research money sources for
young people starting out
<http://www.freepint.com/go/b1333
23>. Have additional ideas?

** We know you love FreePint; now is
your chance to tell us how much
through a testimonial
<http://freepint.com/testimonial.hntm>.

www.freepint.com/issues/240507.htm
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s - ® 4-6 Station Approach T:0870 141 7474
& N - Y Ashford, Middlesex I: +44 870 141 7474
| =y I TW15 2QN, UK E: support@freepint.com

Join Us A Mile High

Free Pint Limited'’s editorial team will be on site at the SLA 2007 Annual Conference

Update us on your news

Tell us what you want to see in our publications

Share ideas about the direction of the information world
Network and put faces and voices with names

Meet the Editor Networking Events

Meet with our editors on the exhibition floor. Meet the Editor sessions
are generously hosted by:

Meet the Editor sessions are one hour long and

are scheduled during Info-Expo time blocks on ﬂ
Sunday through Tuesday. BUREAU van DIJK

r‘( CoOrFRIGHT CLEARANCE CENTER
Sy

Come say hello to:

WWWwW.lacuricise.com

VIP editor, Pam Foster ﬁﬁ. 151 EMEREING MARKETS
LA

FreePint and Jinfo editor, Monique Cuvelier
ResourceShelf editor, Gary Price
DocuTicker editor, Shirl Kennedy

Attend Sessions

Members of our team are presenting sessions:
Monday, 1:30 p.m.: Hot Topic: Everybody FUMSI! ﬁi .

Presented by Free Pint Limited general manager,
Robin Neidorf. This session is kindly supported by:

LexisNexis:

Tuesday, 2:30 p.m.: Web Tools for Legal Researchers

Presented by ResourceShelf editor, Gary Price

Receive updates on our schedule, including a list of Meet the Editor
sessions, by completing our online form at:

http://www.freepint.com/events/sla-2007/

Influence our coverage of the conference by telling us which sessions
are most interesting to you. Complete our online survey at:

http://digbig.com/4stra

Registered Number: 3754481 Registered Office: Delaport Coach House, Lamer Lane, Wheathampstead, Herts, AL4 8RQ
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Heather Carineis a
Freelance Business
Researcher with her
own business, Carine
Research, based in
Adelaide, South
Australia. She

also serves as the
Information Services
Manager at Hunt &
Hunt, a national law
firm. Heather has over
ten years experience
as a researcher and
knowledge
management
specialist in
professional service
firms in Australia and
London. She holds a
Masters Degree in
Business
(Information
Technology) from
RMIT University.
Heather is a member
of the Association of
Independent
Information
Professionals,
Australian Law
Librarians'
Association,
Australasian
Professional Services
Marketing
Association and the
Australian Library and
Information
Association. She can
be reached at
<carineresearch@ada
m.com.au>..
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Tips Article

"Mentors and Mentees: Structuring a Professional

Relationship"
By Heather Carine

[The following article is based on a
presentation given by Heather Carine
to the Australian Law Librarians'
Association (South Australian Branch)
on 5 March 2007.]

In the past year, | have been both a
mentee and have become a mentor. My
long-distance mentor helped me to
make the change from being a full-time
information services manager to
becoming a freelance researcher. In
turn, | am using my corporate library
experience to a help a colleague from a
public library work towards some of her
professional goals.

The opportunity to learn from my
mentor and to share my knowledge
with my mentee has been an enriching
experience. It's a pleasure to share with
the FreePint community some insights
into what to expect if you are
considering becoming involved in a
mentoring arrangement. For
confidentiality, many of my examples
will be generic, rather than drawn from
specific discussions with my mentee.

Why seek out a mentor?

Mentoring brings together an
experienced practitioner, and
importantly, a mentee who is ready and
willing to benefit from this exchange to
enrich their professional journey,
according to the Australian Library and
Information Association (ALIA)
Mentoring Programme in South
Australia
<http://www.alia.org.au/groups/mento
ringsa/mentor.html>.

Being mentored is a very personal
experience - you may not list your
mentoring arrangement on your CV,

and it's unlikely that someone would
recommend you to a mentor.
Occasionally, you may see a mentoring
programme being offered, and if you
feel that you are ready and willing to
learn from an experienced mentor from
your profession, you will know it's time.

In my case, | had been contemplating
setting up as a freelance researcher for
a few years, but there were too many
perceived hurdles to make the switch. A
freelance career seemed too risky, too
isolating and too far from my current
research skills base.

In September 2005, | read in FreePint
"Mentoring Independent Information
Professionals: A Case Study", by Amelia
Kassel
<http://www.freepint.com/issues/2909
05.htm>, outlining her mentoring
programme for people wanting to
develop their skills as independent
information professionals (or freelance
researchers). The opportunity to be
mentored was perfect for me, and | was
certainly ready and willing to be guided
by a researcher as experienced and
well-regarded as Amelia. Her mentoring
programme opened up for me not only
an avenue to move into a freelance
research career, but also, a greater
understanding of mentoring. In turn,
my experience as a mentee led me to
becoming a mentor in the Australian
Library and Information

Association's (ALIA) mentoring
programme.

Mentee benefits
The programme suggests that mentees

may gain the following benefits from
mentoring:

www.freepint.com/issues/240507.htm
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« Expanding your knowledge and
understanding of library skills and
practice. A mentor can help with
going back to basics and discussing
the foundations that underpin your
profession.

For example, a few years into their
career, a mentee can be focused on, or
frustrated with, their current role and
unsure of where it is leading. A mentor
can share their experience on how they
have been able to build on their library
and professional skills to develop their
career and their role in their profession.

« Support with change and difficulties.
A mentor, who is likely to be from a
different specialty in the library field,
can assist with some tips for
managing change by sharing their
experience on how they have steered
through their challenging work
environment.

My law librarian colleagues are dealing
with the changing expectations of the
community, clients and lawyers that
can make working in the legal
environment challenging. A mentor
from a different field, such as an
academic library environment, will be
able to share what they have learned
from working in an equally challenging
and rapidly changing environment.

« Building professional contacts for
wider networking and for reducing
isolation. Whilst it's unlikely that a
mentee will seek a mentor as a means
of building a network of contacts, the
mentoring programme is a means of
bringing librarians together from
different environments.

Tips Article

For example, law librarians have many
opportunities to seek support or advice
from their law colleagues. However, for
some confidential issues, such as career
guidance, they may seek the support
from a wider pool, which is what a
programme such as the ALIA
mentorship programme is ideal for.

« Honest and constructive feedback.
Your feedback will be from someone
who doesn't know your work
situation personally, but can offer
some guidance and suggestions on
the issues that the mentee is facing.

« Increased self-confidence. Hopefully,
with your new skills and perspective,
greater self-confidence will be an
outcome from your mentoring
experience.

Global Business and Corporate

Markets

The latest issue of VIP offers in-depth
reviews of my icc and EIU World
Investment Service, plus an exclusive
interview with Emerald First product
manager.

Details:
<http://web.vivavip.com/go/vip/42>

Online purchase of single, multi-site
and corporate library subscriptions;
instant access with credit card

Read customer comments:

http://www.vivavip.com/testimonials/

www.freepint.com/issues/240507.htm
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Structuring an arrangement

The mentoring arrangement can take
all sorts of shapes and sizes. The ALIA
mentoring programme | mentor in is
the more typical arrangement
organised by a professional association.
Experienced practitioners and potential
mentees are linked up based on their
skills and expectations. Whilst the
mentors and mentees may come from
various areas in the library and
information world, we are all based in
South Australia. Most of the mentoring
will be face to face, and the mentoring
is voluntary.

By contrast, my mentoring
arrangement with Amelia Kassel was a
private arrangement. Amelia is a
freelance researcher with over 20 years
experience with her own business,
MarketingBase. Part of Amelia's
business is mentoring fee-paying
mentees, who are based around the
world. In our case, Amelia is based in
California, | am based in Adelaide,
South Australia, and we communicated
regularly via email.

Learning from a mentor is quite a
different experience to anything that |
had encountered, particularly in
comparison to the academic
environment. Group learning has a set
curriculum, but mentoring is tailored to
fit the needs of the mentee. The mentor
and mentee are paired together to fit
the mentee's aims. The focus of
discussion and frequency of contact is
then tailored to the mentee's
objectives, interests and availability.
Each meeting is a conversation, based
less on teaching concepts and more on
sharing of experiences that help to
guide the mentee.

Tips Article

Maximising the experience

ALIA suggest that mentees gain the
most from the mentoring relationship
by:

« Defining their aspirations and goals,
and expressing them clearly to
your mentor

« Being willing to confront challenges
and accept feedback

« Communicating regularly and openly
with their mentor.

Without a clear idea of what the
mentee expects from the mentoring
arrangement, and keeping in regular
contact, the momentum can wax and
wane.

Whilst | was clear in what | was seeking
from my mentor, | will admit that there
were times during the year when | felt
that | wanted Amelia to set some
deadlines, and to push me along. It was
through reflecting on the mentoring
year that | came to appreciate that
imposed deadlines were less important
than learning self-discipline.

It's a telling difference between
mentoring and teaching (or coaching).
The mentee determines what they
want to learn or gain from the
mentoring arrangement. They take
responsibility for keeping the
momentum going by actively following
up on points that are discussed and
regularly communicating with their
mentor.

www.freepint.com/issues/240507.htm
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After all, as librarians we are more than
capable of tracking down career
guidance and/or change-management
resources and reading them at our
leisure. A mentor isn't a substitute for
doing your own professional reading;
it's an opportunity to build and discuss
your ideas with an experienced
practitioner, whose judgment and
opinion you trust and respect.

My experience as a mentee has been
invaluable, and has certainly been an
enormous help in preparing me for the
next stage of my career. | couldn't have
asked for more from a mentoring
experience

Why become a mentor?

As mentioned, it was my positive
experience as a mentee that led me to
put myself forward as a mentor in the
ALIA mentoring programme. | also
wanted to give back to my profession
and library community by sharing some
of the insights that | have gained from
my 20 years of professional work
experience.

Being a mentor can be as beneficial for
the mentor as it is for the mentee. For a
mentor, the benefits can include:

* Personal satisfaction in sharing their
experience, knowledge and skills

« Being exposed to new ideas and
interests

« The new opportunities for challenge

« The opportunity to reflect on their
own practices.

Tips Article

It's worth being mindful of the fact that
there are many people trained in career
counselling who could assist your
mentee, but they may not have the
skills and experience in the library
profession that the mentee seeks.
Given that mentors aren't trained
career counsellors, the ALIA
programme offers some helpful tips for
the mentor to assist their mentee
develop their skills or career changes,
such as:

« Reinforcing the strengths of the
mentee

« Discussing mistakes and lessons
learnt - these can relate to both the
mentor and the mentee

PIiNt

NEW: Product Evaluation
Report and Tool Kit

Turn trials into evaluations, tuned to
your needs
<http://web.freepint.com/go/shop/rep
ort/>

Define criteria, conduct needs
assessment, create methodology and
implement evaluation; includes 5
hands-on worksheets, sample needs
assessment tools and evaluation report

Instant online access with credit card
purchase:

<http://web.freepint.com/go/shop/rep
ort/product-evaluation/>
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« Sharing your skills and knowledge
about professional activities

« Assisting in solving work-related
problems by listening and providing
support, rather than by imposing
your own solutions

« Being open to new ideas.
Setting the structure

In practice, the ALIA programme
suggests structuring the mentoring
arrangement along the lines of these
milestones:

First meeting. Meet to discuss
respective roles to start to understand
what the mentee is seeking from the
mentoring arrangements, and to
establish where, when and for how
long you will meet in future.

Second meeting. Start to focus on what
your mentee is aiming for - what she is
hoping to achieve over the next 12
months. For example, look at two to
three key goals and work with ways to
achieve those goals. A formal
mentoring agreement can be used to
outline how the mentoring
arrangement will work, frequency of
meetings and desired outcomes.

Further meetings. Review the progress
the mentee is making towards meeting
her goals, and discuss any issues that
come up.

It's important to remember that
mentoring isn't coaching and that the
mentee sets the agenda and their
degree of involvement.

Tips Article

Either side of mentoring can be a
rewarding and rich learning experience.
It was an honour to be personally
guided through significant changes in
my career; and it's an equally rewarding
experience to assist a fellow librarian to
develop their role in our profession.

Related FreePint links:

« "Mentoring Independent Information
Professionals: A Case Study" By
Amelia Kassel
<http://www.freepint.com/issues/290
905.htm>

o "Information industry mentoring?" Bar
discussion
<http://www.freepint.com/go/b3301
8>

Related links:

« ALIA Mentoring Program (SA)
<http://wwwe.alia.org.au/groups/men

toringsa/>
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Review

"Product Evaluation Report and Tool Kit: Maximising Trial
Periods to Make and Support Purchase Decisions"

Published by: FreePint FUMSI
Reviewed by: By Peggy Garvin

The perfect kit is an organised
collection of all the tools needed to get
a job done. Each new job may not
require every tool in the kit, but the
right tool is always at hand. FreePint's
"Product Evaluation Report and Tool
Kit" meets the same standard. When
you need to evaluate an information
product, the tools are all here: insight
on organisational issues, checklists,
templates, time-saving tips and a case
study to show you how it all fits
together. The kit can be used over and
over; you select the tools you need
each time.

The "Product Evaluation Report" begins
with a reminder that free trials truly are
not free:

'If you've ever signed up for a trial and
barely touched the product during the
trial period because you did not have
the time, you know that trials cost time.
An effective product trial is an
investment, and it benefits from the
same planning, implementation and
outcome measurement as any other
project.’

Techniques for success at each step of
the way are outlined in the report
section. Concise and practical guidance
covers how to:

«» Define evaluation criteria that matter

« Assess the real needs of your user and
your organisation * Design a valid
methodology to produce valid,
measurable results * Gather dataon a
scale relative to the importance of the
product to your organisation* Report
results clearly to support sound
decision-making.

Despite the metaphor of a kit and the
emphasis on measurable results, the
authors of the "Product Evaluation
Report" are wise to the fact that in the
real world organisations are made up
of real people - not everything can be
reduced to an equation. For example,
the section on evaluation criteria
reminds us that there is no single
standard: 'Each organisation - and
sometimes different users within the
organisation - will have a different basis
for determining appropriate baselines
for such criteria.' The report's case
study - about a corporate library's test
of three major news alert services -
shows how the tools can be applied in
real life.

resource
shelF

Resource of the Week:
International Not-for-Profit

Law Center Online Library
<http://digbig.com/4sybp>

Explore the latest posts in mobile
search, search engine news,
podcasting and more.

Latest Searcher's Guide features
outstanding collections in real-time
resources, copyright/IP, careers,
emerging markets and more:

<http://www.resourceshelf.com/newsl
etter/>

Visit <http://www.resourceshelf.com/>
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The report's advice about needs
assessment reveals one of the hidden
benefits of a product trial: it is an
opportunity to discover other
information needs and learn more
about user research habits and
preferences. Such knowledge can
bolster your efforts to develop and
market your services beyond this
specific exercise.

The actual tool kit section of the report
is Appendix I. It supplies the templates
and checklists. Appendix Il provides
samples of needs assessment tools: a
survey, a focus group outline, and tips
for workplace observation (a more
time-consuming method that goes
beyond user self-reporting). Appendix
[Il'is the full text of the case study
report. The sections - the report, the
tool kit, the case study - are nicely
integrated. Relevant sections of the
case study are excerpted in each
chapter of the report, and the 'tools' are
referenced throughout the text.

Most information professionals must

invest time in product evaluation.

FreePint's "Product Evaluation Report

and Tool Kit" will help you spend that

time efficiently and effectively.
<http://www.freepint.com/bookshelf/
realworld.htm>

Review

Related FreePint links:

 Product Evaluation Report and Tool
Kit: Maximising Trial Periods to Make
and Support Purchase Decisions, by
Free Pint Limited, 2007, 46 pages
<http://web.freepint.com/go/shop/re
port/product-evaluation/>

« "Product Evaluations: Completing a
Needs Assessment" By FreePint

FUMSI Editorial Staff

<http://www.freepint.com/issues/1904

07.htm#tips>

« "Real World Research Skills: An
Introduction to Factual, International,
Judicial, Legislative, and Regulatory
Research" Written by Peggy Garvin
Reviewed by Deborah A. Liptak
<http://www.freepint.com/bookshelf
[realworld.htm>

Related links:

« "Under-the-Hood Evaluation of
Electronic Information Products" SLA
presentation by Peggy Garvin and
Rita Vine
<http://www.sla.org/content/Events/
conference/ac2007/>

Propose an information-related book or
resource for review today. Send

details to Monique Cuvelier, editor of
FreePint <editor@freepint.com>.
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Feature Article

"Development 2.0: A New Paradigm for the Non-Profit

Sector?"

ByGiulio Quaggiotto and Pierre Wielezynski

The transition from Development 1.0
to Development 2.0

One interesting aspect - which is
sometimes forgotten - behind O'Reilly
Media's coining of the term 'Web 2.0'
<http://www.oreillynet.com/Ipt/a/6228
> is that it stemmed from an analysis of
the companies that survived the crash
of the dot-com bubble. Not so much of
a futuristic vision, then, but rather a
reflection on tried and tested business
models (as well as technologies) that
weathered the storm to produce the
likes of Google and Amazon.

What if one were to apply the same
type of analysis to the development
sector? One could argue that we are
currently witnessing a crisis of the
traditional aid and international
governance models, which could have
far-reaching consequences somewhat
reminiscent of the dot-com crash. At
the same time, the emergence of new
approaches (such as microfinance and
online campaigning) may herald the
beginning of a whole brave new world -
indeed, it would seem that the era of
the wisdom of crowds and the Long
Tail <http://www.thelongtail.com/>, as
defined by O'Reilly, has caught on in
the non-profit world. Out with
Development 1.0, the era of the World
Bank, the UN, the IMF (but also the
traditional non-governmental
organisations (NGOs)), and in with
Development 2.0, whose ambassador
could perhaps be Grameen Bank,
funded by Noble Prize winner
Muhammud Yanus, or Gapminder's
founder Hans Rosling with his
iconoclastic zeal to deconstruct
established development myths
<http://www.ted.com/tedtalks/tedtalks
player.cfm?key=hans rosling>.

Intriguing as the prospect of identifying
clear-cut boundaries might be, the
reality is that it's probably too early to
tell whether we are truly witnessing the
emergence of a new development
paradigm (see here
<http://digbig.com/4sybn> for a similar
conclusion). Rather, we are in a fluid,
transition phase where traditional
NGOs and development institutions are
testing the waters of Web 2.0, while, on
the more innovative end of the
spectrum, new start-ups are emerging
whose entire business model is based
on Web 2.0 opportunities. Somewhere
in the middle are 'hybrid' projects that
span the two worlds. For instance,
Oxfam's recent campaign to support
Ethiopian farmers featured traditional
campaigning tools such as faxes,
postcards and demonstrations, but also
shared pictures via Flickr and a
YouTube duel with Starbucks
<http://digbig.com/4sybm>.

Take a look at the interactive list
<http://www.squidoo.com/org20> of
the '59 Smartest Orgs Online', which
ranks non-profits based on their 'Web
2.0 smarts' - the extent to which they
integrated Web 2.0 in their business
model. On any given day, it will feature
established organisations such as
Greenpeace or Amnesty International,
alongside the likes of MobileActive.org
(‘cell phones for civic engagement’) or
microloans site Kiva. Indeed, the list is
perhaps the best place to test the pulse
of 'Development 2.0, together with
Change.org's intriguing tag cloud
<http://change.org/>.

www.freepint.com/issues/240507.htm
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If it's too early to talk about winners or
losers, it's still interesting to apply
O'Reilly's model of key Web 2.0 patterns
and competencies to the development
world. It may highlight emerging trends
and identify areas that may be waiting
for the birth of a Google equivalent for
the development sector.

The Long Tail of development
services

O'Reilly invites Web 2.0-savvy
companies to 'reach out to the entire
web, to the edges and not just the
centre, to the Long Tail and not just the
head'. The emblem here is eBay. This
concept has interesting applications in
the development context. Traditionally,
managing micro-donations has proven
to be challenging for non-profits,
whose back end was not designed to
guarantee to, say, a donor in the UK,
that their money will go to found a
specific project in a given village in
Rwanda. 'Adopt a school' type of
projects have often incurred very high
overheads. In come the likes of
Kiva.org, which uses the Web to cut out
intermediaries and allow for direct
donations to small businesses in the
developing world, or GlobalGiving
<http://www.globalgiving.com/>,
which guarantees that '85-90% of your
donation gets to local project leaders
within 60 days'. This way, even donors
with niche interests can find a way to
support the cause that is dear to their
heart through the Web. The same
desire to cater for niche interests lies
behind Change.org, a social networking
site that aims to foster 'a fundamental
change in the way people engage in
social issues' by allowing grassroots
activists to network with others who
share their interests. It will be

Feature Article

interesting to monitor how these new
business models will fare and, on the
other hand, how traditional NGOs will
react to the challenge.

The race for development data

What do Amazon, eBay and MapQuest
have in common? They are backed up
by the largest specialised database in
their respective markets (books,
auctions, maps, etc), O'Reilly observes.
For this reason, he adds, 'the race is on
to own certain classes of core data'. The
smartest companies are the ones who
let users add value to their data
through mashups or other types of
interaction (e.g. book reviews on
Amazon). Once again, there are
intriguing parallels here with what is
happening in the development world.

gdiQbig

Use DigBig to shorten long
Web addresses
<http://www.digbig.com/>

A fast and free way to shorten long
URLs

New features: Manage your existing
DigBigs and track clicks
Free registration required

"We do a lot of db input, and the URL's
actually can get longer than

our DNS serivice can easily handle.
Thanks to DigBig, it's not a

problem! DigBig, you're my hero!"
Customer Service Consulting, San
Francisco, CA, USA (March 2007)
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Take, for instance, conservation - an
area traditionally plagued by the lack of
data interoperability. A number of
initiatives are emerging, such as IUCN-
backed Conservation Commons
<http://www.conservationcommons.or
a/> and UNEP-WCMC's Eco- ishare
<http://www.ecoishare.org> that are
trying to encourage open access to
biodiversity data and build the biggest
repositories in their category, to use
O'Reilly's language. Others, such as the
above mentioned Gapminder and
Maplecroft
<http://maps.maplecroft.com> are
adding value to their sets of
development data through
visualisation software (Gapminder's so
cool that Google had to get a piece of it
<http://tools.google.com/gapminder/>
). As for mashups, an example of an
application with great potential that
we've come across recently is a
combination of Google Earth with
meteorological data <
http://www.wepoco.com/maps/observ
ations.php>. Imagine for a moment the
weather forecast being delivered to
farmers in Ethiopia, specially trained for
the purpose, via mobile phones, as in
Wepoco's plans. But see also the
combination of Google Maps and
ethnicity data done by
Healthcarethatworks
<http://www.healthcarethatworks.org/
maps/nyc/> to prove that
disenfranchised communities have
more difficulty accessing care.

Letting users interact and play around
with the data, 'trusting them as co-
developers', (O'Reilly) is still a cultural
challenge, as Gapminder's Rosling
found out, but the obvious next step.
One could easily imagine, for example,

Feature Article

that WWF's recent partnership with
Google, which allows virtual access to
conservation projects on the ground
<http://digbig.com/4sybk> may be
followed by some interactive feature
that allows scientists or volunteers on
the ground to add or comment on the
data. Ditto for the work Amnesty
International has done with Google
Earth, mapping out human rights
abuses around the world (more here:
http://shr.aaas.org/geotech/ge.shtml).

Getting datasets out of their respective
databases is certainly a challenge due
to intellectual property issues and data
interoperability, but if the various
owners of these datasets were willing
to doit, the very 2.0 site Swivel would
be the ideal place to get some
collaboration going. After barely 4
months of activity, the site (still in beta)
already offers over 3,000 datasets
contributed by over 4,000 members
(including OECD) and has all the 2.0
features you can dream off: blog it,
digg it, badge it, Google widgetise-it,
etc.

Harnessing collective intelligence

The key principle behind the giants of
the Web 2.0 era, points out O'Reilly, is
that they have embraced the power of
the Web to harness collective
intelligence. What better example than
Wikipedia? NGOs in this respect would
seem to have a natural advantage over
the private sector, given their
traditional reliance on volunteers'
passion and creativity. And
Development 2.0 is creeping into
perhaps unexpected areas of the
development sector. It may come as no
surprise to learn that the likes of

www.freepint.com/issues/240507.htm
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Greenpeace and Oneworld have their
own blog. Perhaps not many people,
though, may know that the World Bank
Group is running three blogs (as well as
online discussions) and has recently
developed Buzzmonitor, a tool to
gauge stakeholder's perceptions
through social media. And what about
UNICEF's sponsoring of The One
Minutes Jr. site
<http://www.theoneminutesjr.org/>,
the YouTube equivalent that gives a
voice to marginalised young people?

Campaigns, as in the case of Oxfam
above, are the obvious place to harness
Web 2.0 to create connections and
galvanise supporters (readers may be
interested in an interesting think piece
by the author of 'Momentum: Igniting
Social Change in the Connected Age',
<http://www.comminit.com/drum bea
t 385.html>). Online campaigning is by
now a well established advocacy tool in
the armament of the smart NGO
campaigner. See here
<http://nptechbestpractices.pbwiki.co
m/Advocate> for a list of examples and
here
<http://www.ewg.org/issues/bottledwa

Feature Article

flotilla to the US base in Cuba
<http://amnesty.textdriven.com/guant
anamo/home>. But what if you were to
take this one step further? What if, as in
the case of WWF Russia's strategy game
to save the leopard
<http://www.download.com/3000-
2119-10192470.html>, you create a
full- scale simulation of a real
conservation challenge, let users
compete to come up with their best
solution and then use it in the real
world? Likewise, one likes to think that
it is it just a matter of time before an
NGO (or development institution) will
use a tool like Second Life or equivalent
to interact with funds recipients to
jointly create a virtual version of an
ideal project scenario before funding it.

Joi Ito, a prominent venture capitalist,
has written an interesting paper
entitled "weblogs and emergent
democracy"

ter/index.php> for an illustration of
how EWG is using volunteer support to
build an online database of labels for
their water safety project.

But this natural affinity doesn't mean
that all opportunities have been
explored. Far from it, one can only
imagine what would happen if the
development sector were able to fully
galvanise the 'wisdom of crowds' in
support of its goals. One has to love the
interactivity of Amnesty's Guantanamo
campaign, which allows users to create
a virtual alter ego and join an online

researcha

Researcha :: Immediate pay-as-
you-go company data

Access hard-to-find data on UK
company directors, original company
filing images and company data for
Austria, Belgium, France, Germany,
Italy, Luxembourg, Netherlands,
Portugal, Spain and Switzerland.

Ask about bespoke research services
Credit card payment for convenient

report delivery
<http://www.Researcha.com/>.
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<http://digbig.com/4sybh> where he
outlines how blogs and other 2.0
technologies will help shape
democracy. Yochai Benkler has written
a riveting book (available free online:
<http://digbig.com/4sybg>) titled "The
Wealth of Networks", in which he
explains and documents how peer
productions are changing markets and
freedom. The arguments used by these
two authors revolve around the
network effect. How can an issue go
from obscure to front page in a matter
of five links and lead people to act and
change things? A site like
dotherightthing.com leverages the
wisdom of the crowd to evaluate
corporations and hold them
accountable. By asking users to vote,
tag or flag issues, these sites hope to
become forces of change and get
organisation to, well ... do the right
thing. A similar issue aims at doing the
same for the US government.
GovTracks <http://www.govtrack.us/>
mashes up various information sources
to help regular citizens track their
elected officials, key legislative issues,
voting records etc.

If these initiatives do not yet have huge
visibility, they are a model of the things
to come.

Making a difference, in hard, cold
cash: the Long Tail of micro-
donations

And finally, what about fundraising?
Raising awareness, having
conversations around development
issues and sharing photos could be
labelled the first wave of 2.0 applied to
development. But what if there was
something much more tangible
(money for example) coming?

Feature Article

Over 3 years ago, Fred Wilson, a
popular blogger and venture capitalist
out of New York City decided to sign up
<http://avc.blogs.com/a vc/2004/03/c
ontextual targ.html> for the AdSense
program offered by Google and to
contribute the revenue generated by
his traffic to the Grameen Bank. Small
step, yes. But scale that up and it could
make for a significant amount of cash
for various social causes.

See also GoodSearch
<http://www.goodsearch.com/>,
which helps monetise traffic much in
the same way most site do, via
advertising, except that, here again, a
portion of the revenues are contributed
back to social causes. Even Microsoft
launched their own program, labeled
I'™M
<http://im.live.com/Messenger/IM/Ho
me/>. The idea is that a portion of the
advertising revenue generated by users
of the Live Messengers IM software
would be allocated to social causes.

There is something more than just a
gimmick here. As it becomes
increasingly easier to put your money
where you mouth is, why not think
about fundraising through Linked In
and other social networks where you
put your money on causes that you,
your friends and the rest of the crowd
filtered and recommended for you?

The very secretive Project Agape seems
to want to do something along those
lines by 'applying virality to altruism'.
No specific details are available at the
time of writing but given that the
founder was behind Napster and
Facebook, a healthy dose of 'sociality' is
to be expected.
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More to come

We have seen that many of the initial
uses of Web 2.0 were focused on raising
awareness around issues by leveraging
word of mouth. We also discussed a
second wave where applications and
sites are more focused on getting
people to collaborate, and a third wave
focused on monetising traffic and
attention to support social causes.
Given the short time frame in which
these three phases have happened, and
given the increasing pressure on
governments, international
organisations and large NGOs to be
more transparent, there is little doubt
that much is yet to come.

As our world increasingly looks like a
village, as new information sources
become available and as more people
get connected (see "The
Internationalisation of Web 2.0" at
<http://www.techsoup.org/learningcen
ter/internet/page6686.cfm>), it is
inevitable that new, revolutionary
applications will spring up and take the
development sector by storm. The
challenge therefore for existing 1.0
players like the World Bank and the
United Nations is not to decide whether
they should 'comply' to Web 2.0 but to
actually embrace the technology and
principles and maintain (or redefine)
their relevance. Medium to large size
non-profits also need to ask themselves
questions about their relevance in this
highly competitive, highly fragmented
environment. How can they invest in
technology, people and applications,
not to be cool but to leverage their
competitive advantage (be it their
donors, knowledge, data or assets)?

Feature Article

Smaller non-profits have proven the
most innovative so far in their use of
2.0 and the question arises whether
they will still be able to compete for
attention once the entire sector has
moved to this brave new world. The
upcoming Web2fordev conference
<http://www.web2fordev.net>, hosted
by FAO, looks like an interesting place
to get the discussion going.

Related FreePint links:

» Corp 2.0: getting interactive
<http://www.freepint.com/go/f49>

« "Semantic Web Technologies: Trends
and Research in Ontology-based
Systems" Edited by John Davies, Rudi
Studer, Paul Warren Reviewed by
Mike Jones
<http://www.freepint.com/bookshelf
/semant.htm>

« "The Semantic Web is Your Friend" By
Libby Miller and Simon Price
<http://www.freepint.com/issues/27
0504.htm#feature>

« "Knowledge management for
development: an international
organisation's perspective" By Giulio
Quaggiotto
<http://www.freepint.com/issues/24
1105.htm#feature>
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Events ‘

Premium listing,

These events are hosted by our partner
organisations and/or advertisers:

« "Blogs & Social Media Forum" - Examining the
Impact of Social Media and Enterprise 2.0
>>From the Organisers of Online
Information<<
Practical ideas and strategies from leading
experts including Case-studies from General
Motors, The Economist.com, BUPA,
BP/Castrol, Ask.com, BBC New Media and Sun
Microsystems 5 June - London
<http://www.freepint.com/go/e866>

Free listings
Australia and Territories:

« "Capitalising on Business Information" 13 - 15
June <http://www.freepint.com/go/e864>

« "eLearning: Driving Instructional Design with
Emerging Technologies" 20 - 27 June
<http://www.freepint.com/go/e875>

« "Developing and Improving Classification
Schemes" 27 - 29 June
<http://www.freepint.com/go/e873>

Sweden:

« "The 13th Nordic Conference on Information
and Documentation 2007" 18 - 19 June
<http://www.freepint.com/qo/e703/>

Free listings continued ...
United Kingdom:

« "SCIP UK Networking Event with Chartered
Institute of Procurement and Supply: Can You
Trust Them? Using Risk Management and
Competitive Intelligence Techniquesin a
Supplier Appraisal" 6 June
<http://www.freepint.com/go/e876>

« "UKeiG Annual Seminar. 'Riding the waves or
treading water? Confronting the challenges of a
volatile electronic environment™
13 June <http://www.freepint.com/go/e861>

« "Joint Use Libraries: An International
Conference" 19 - 20 June
<http://www.freepint.com/go/e849>

« "Improving Your Internet Communication:
Blogs, RSS and Wikis" 20 June
<http://www.freepint.com/go/e836>

« "Information: Interactions and Impact (i3)" 25 -
28 June <http://www.freepint.com/go/e793>

« "Maximising Your Quantitative Research Skills
and Results" 28 June
<http://www.freepint.com/go/e835>

« "Umbrella 2007 Umbrella is the biennial
meeting organised by CILIP to bring together
its Special Interest Groups." 28 - 30 June
<http://www.freepint.com/go/e858>

NB: This are just a selection of information-
related event listings in the FreePint Events
database <http://www.freepint.com/events/>.
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FreePint Forthcoming Articles

« FreePint N0.206 18th May 2006. "Beyond the
library walls - establishing an information
literacy programme for a dispersed user
group" and "How the financial world goes
round - a primer on financial information
resources"”

[Provisional]

« Broadband access

« Corporate IT convergence
» SLA Coverage

« Social Search: Trexy

« RAST Web V & D software
« RSS on the Go: A look at Web-Based Mobile
Aggregators

http://www.freepint.com/issues/180506.htm

o FreePint No.183 26th May 2005. "Bullying at
Work" and "Specialist Tribunals - Your Guide to
Informal Justice"
http://www.freepint.com/issues/260505.htm

If you have a suggestion for an article topic, or
would like to write for FreePint, then please
contact <monique.cuvelier@freepint.com> or
read the notes for authors at
http://www.onopoly.com/author/

« FreePint No. 160 27th May 2004. "Online
Information Online - behind the scenes of a
virtual event" and "The Semantic Web is Your
Friend"
http://www.freepint.com/issues/270504.htm

« FreePint No.137 15th May 2003. "Net the
Ancestors: the Internet and Family History" and
Business Continuity and Recovery - An Asian
Perspective"
http://www.freepint.com/issues/150503.htm

« FreePint No.112, 16th May 2002. "Video Games
Industry Research" and "Weblogs and Blogging
- Part 2"
http://www.freepint.com/issues/160502.htm

« FreePint N0.88, 24th May 2001. "Waste on the
WWW" and "Images on the Web"
http://www.freepint.com/issues/240501.htm

« FreePint No.63, 25th May 2000. "Maximising
Press and PR Exposure via the Internet" and
"XML : Perception to Practice"
http://www.freepint.com/issues/250500.htm

« FreePint No.39, 27th May 1999. "Lingo on-line -
Languages resources on the World Wide Web"
and "Central and Eastern European Web
Sources"
http://www.freepint.com/issues/270599.htm

« FreePint No.14, 14th May 1998. "Six Opinions
on Internet World UK" and "Deafblind access to
the Web"
http://www.freepint.com/issues/140598.htm
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